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1. HEJIX OCBOEHUA JUCHUIIJINHBI (MOIY JISA)

1.1 | Llenpro 0OCBOGHUS AUCIUIUINHEI «IHOCTPAHHBINA A3BIK» ABIIETCA (GOPMUPOBAHHNE KOMIIETCHIIUH, YPOBEHb KOTOPBIX
MI03BOJISICT HCHOIB30BaTh MHOCTPAHHBIH SA3BIK, MOBBIIICHNE UX TPO(ECCHOHATBHON KOMIETEHTHOCTH, PACIIUPEHUE
001IIIer0 Kpyro3opa, IOBbIIICHHE YPOBHS 00IEH KyIbTYpbl, KYJIbTYPbI MBIIUICHUS, OOIIECHNUS U peun; GOpMUpOBaHHE
TOTOBHOCTH COZIEHICTBOBATh HAIaXKUBAHUIO MEXKYJIbTYPHBIX U HAyYHBIX CBSI3€ll, IPEICTaBIATh CBOIO CTPAHy Ha
MEKITyHapOIHBIX KOH(pEPEeHINAX H CUMIIO3MyMaX, 3HAKOMHUTBCS C HAYYHOH U CIIPaBOYHON 3apyOekHOM MPoQhecCHOHANBEHO
-OpUEHTHPOBAHHOMN JIUTEPATYPOU.

3agaun: - QopMUpoBaHHE Yy OOYYAIOIIUXCS HWHOS3BIYHON KOMICTCHIMH KaK OCHOBBI MEXKYJIBTYPHOTO MPO(ECCHOHATIBHOIO
OOIICHHS,

- (hopMUpoBaHUE YMEHUS CAMOCTOSTENIFHO padOTaTh C HHOCTPAHHBIM SI3BIKOM;

- CHCTEeMAaTH3UPOBaTh OCHOBHBIC (DOHETHYECKHUE, ICKCHIECKUE U IPAMMATUIYECKHE HABBIKH O0YUYarOIINXCS;

- O3HaKOMHTH OOYYArOUIMXCS C NPHEMAMH DKCTCHCHUBHOTO (O3HAKOMHUTENHFHOTO) M WHTECHCHBHOTO (M3yYaloIlero) BHIOB YTCHUS
TEKCTOB Ha HHOCTPAHHOM SI3BIKE;

- 03HAKOMUTH OOYYAIOIIUXCS C ABYMsI BUIAMHU TIEPEBOJIa HHOCTPAHHBIX TEKCTOB Ha PYCCKHIA S3bIK: TOCTOBHBIM M aJICKBAaTHBIM;

- HAYYHUTh 00YYAIOIIUXCS IPAMOTHO ITOJIb30BaThCS CIOBAPSIMU;

- pa3BUTH y OOYYAIOMINXCS HABBIKA M YMEHHSI CAMOCTOSTEIILHOM pabOThI HAT I3BIKOM;

- obecrieynTh 00yJarOIUXCsl peueBbIMUA (popMynaMu (KITHUINE), MO3BOJISIIONIMMH YCIIEITHO OCYIIECTBISTh OOIICHWE HAa MWHOCTPAHHOM
SI3BIKE;

-IIPHOOPECTH HABBIKU CAMOCTOSTEIILHOW KOTHUTHBHOMN JICSTEIIEHOCTH.

2. MECTO JUCHUIIJIMHBI (MOAYJISAA) B CTPYKTYPE OBPA3OBATEJIBHOU ITPOI'PAMMBbI

Hukn (paznen) OIT: | b1.0.01

2.1 | TpeGoBaHus K NpeiBAPUTEIbHOI HOATOTOBKE 00y4al0IIerocs:

2.1.1 | lHOCTpaHHEIH SA3BIK IEJIOBOTO OOIIEHHUS (BTOPOIA)

2.1.2 | MexKyIbTypHbIC KOMMYHHKALUK HA MHOCTPAHHOM SI3bIKE

2.2 | [ucuMninHbl (MOAY/1H) U NPAKTUKH, JJIs1 KOTOPBIX OCBOCHHME JAHHOM AMCUUIIIMHBI (MOAYJIA) HE0OX0AUMO KaK
npejaulecTByoIee:

2.2.1 | lenoBble KOMMYHUKAIIMU U KYJIbTypa peuu

2.2.2 | lHOCTpaHHEIH S3BIK IEJIOBOTO OOIIEHUS (BTOPOIL)

2.2.3 | MexKynbTypHble KOMMYHUKAIIMA HA HHOCTPAHHOM SI3BIKE

2.2.4 | OcHOBHI O6CJ'Iy)KI/IBaHI/I$[ KOPIIOPATUBHBIX KIIMCHTOB B TOCTUHUYHOM JCJIC

2.2.5 | UIHoCcTpaHHBIH S3bIK B MTPOGECCHOHATBHOM JeSITETHOCTH (BTOPOHT)

2.2.6 | Ilpou3BoacTBEHHAs MPAKTUKA: OPraHU3alMOHHO-YIpaBIeHYeCKas IpaKTHKa

2.2.7 | Opranu3anust paboThI CITyKO0BI IpUeMa U Pa3MeICHUS

2.2.8 | BermmonHeHHe 1 3aIUTa BBITYCKHON KBATH(UKAIMOHHOH pabOThI

2.2.9 | IlpousBoacTBeHHAs NPAKTUKA: IPEIAUIIOMHAs IPAKTUKA

2.2.10 | IIpon3BoaCTBEHHAsI IPAKTUKA: CEPBUCHAS IPaKTHKA

3. ®POPMUPYEMBIE KOMIIETEHIIUN, UHAUKATOPBI UX TOCTUKEHUSA
U IJIaHHpPYeMble Pe3yIbTaThl 00y4eHHs

YK-4: CniocodeH ocylecTBIsATH /IeJIOBYI) KOMMYHHKAIMIO B YCTHOI ¥ MUCbMEHHOH (popmMax Ha rocyiapcTBEHHOM fI3bIKe
Poccuiickoii @enepanuu u nHOCTpaHHOM(BIX) A3bIKe(aX)

YK-4.1: 3naeT: npUHIUIBI KOMMYHHKAIUM B PO ecCHOHAILHOI 3THKEe; (PAKTOPHI YIyYllIeHUs] KOMMYHHKAIIUH B
OpraHn3anvu, KOMMYHUKAIIMOHHbIC¢ TEXHOJIOTHU B l'lpO(l)e(!CI/IOHaJleOM B33HMO}1€ﬁCTBHﬂ; XapaKTepUCTUKU
KOMMYHHMKAIIMOHHBIX MIOTOKOB; 3HAYeHHe KOMMYHUKAIUU B NPo¢ecCHOHAILHOM B3aMMO/1€eilicTBHU; METOIbI HCCIe0BAHUS
KOMMYHHKATHBHOTO MOTEHIINAJIA JTUIYHOCTH; COBPEeMEeHHBIE CPeIcTBA HHGOPMAIIMOHHO- KOMMYHHKAIMOHHBIX T€XHOJIOTHI

3HaTh

VYpoBens | | 3HaeT MPUHIUIIBI KOMMYHHKALUH B PO ECCHOHATBHON 3THKE; (PaKTOPHI YAyUIICHNS KOMMYHHKALUH B
OpraHu3aIK, KOMMYHUKAIIHOHHBIC TEXHOJIOTHU B MPO()ECCHOHATLHOM B3aUMOICHCTBHU.

YpoBeHs 2 | 3HaeT NPUHIMITEI KOMMYHHKAIUH B PO ECCHOHATIBHON 3THKE; (haKTOPHI YIAyUIICHAS KOMMYHUKAIIUH B
OpTaHM3aIH, KOMMYHHKAIMOHHbIE TEXHOJIOTUH B IPO(ECCHOHATBHOM B3aMMOJACHCTBUHN; XapaKTePUCTUKU
KOMMYHHKAIIMOHHBIX OTOKOB; 3HaY€HHE KOMMYHHUKAIIUN B IPO(ECCHOHATEHOM B3aUMO/ICHCTBUH.

VYpoBeHb 3 | 3HaeT MPUHIUIIBI KOMMYHHKAIUH B IPO(GECCHOHATBHON 3THKE; (PaKTOPHI YAyUIICHNST KOMMYHHKALUH B
OpraHu3aIiK, KOMMYHUKAIIMOHHBIE TEXHOJIOTHU B PO(ECCHOHATEHOM B3aUMOJCHCTBUN; XapaKTEPUCTUKU
KOMMYHHKAIIMOHHBIX ITOTOKOB; 3HaUeHUEe KOMMYHHKAILIMH B MTPOPECCUOHATBHOM B3aUMOJICHCTBUHU; METOIBI
HCCIICOBaHUS KOMMYHHUKATUBHOTO TIOTEHIIMANIA IMYHOCTH; COBPEMEHHBIC CPECTBA MH(OPMALIHOHHO-
KOMMYHHUKAITUOHHBIX TEXHOJIOTHH.

Ymernb

ypOBCHL 1 VYmeer KOMMYHHUIIUPOBATH B HpO(i)eCCI/IOHaJ'ILHOI‘/'I OTHKC; YIYYIINThL KOMMYHUKAIIUIO B OpraHru3alun, a TakKKe
KOMMYHUKAIIMOHHBIC TEXHOJIOTUU B HpO(i)eCCI/IOHaHBHOM B3aHMO)IeI71CTBHPI.

YposeHs 2 | YMeeT KOMMYHUIIIPOBATE B IPO(ECCHOHATBHOH ITHKE; YITyUIIHTh KOMMYHHUKAIHIO B OPTraHU3aINH, a TaKKe




KOMMYHUKAIIMOHHBIC TEXHOJIOTUU B Hpoq)eCCI/IOHaJII)HOM B3aI/IMO}leI\/’ICTBHI/I; HaJIaAuTb KOMMYHUKAIIMOHHBIC TOTOKHU
KOMMYHHKallUX B HpO(I)eCCI/IOHaJ'ILHOM BSaHMOHeﬁCTBHH.

Yposens 3

Ymeer KOMMYHHUIIMPOBATH B HpO(l)eCCPIOHaHLHOI;lI OTHKEC; YIYYIINTh KOMMYHUKAIIUIO B OpraHru3alun, a TakKxKe
KOMMYHHUKAITMOHHBIC TEXHOJIOTUU B HpO(i)eCCI/IOHaHI)HOM BSaHMOHeﬁCTBHH; HaJIaAUTh KOMMYHUKAIIMOHHBIC TTIOTOKHA
KOMMYHUKAaIlA B HpO(I)eCCI/IOHaJ'H:HOM B3aHMOHeﬁCTBHH; HCTOJB30BATH METOABI UCCIIEJOBAHNSA KOMMYHUKATUBHOT'O
MOTCHIIMaJIa JIMYHOCTU; COBPEMCHHBIC CPCACTBA I/IH(bOpMaL[I/IOHHO— KOMMYHHUKaIUOHHBIX TEXHOJIOTHH.

Baanerhb

VYposensb 1

Brageer koMmMyHHKaIue B mpodecCHOHANBHOI ATHKE; KOMMYHHKAIHEH B OpPraHU3aI[HH.

Yposenb 2

Braaneer KOMMyHHKaI.lPIefI B HpOd)eCCPIOHaJ'ILHOﬁ OTHUKE, KOMMyHHKaI.lPIefI B OpraHuU3ally, a TAaKXXC BJIaJICTh
KOMMYHHUKAITHOHHBIMU TCXHOJIOTUSAMU B HpO(I)eCCI/IOHaJ'IBHOM BSaHMOHeﬁCTBHH; BJIaACTb YMCHUCM HAJIaUTh
KOMMYHUKAITMOHHBIC ITOTOKN KOMMYHUKAIIUN B HpO(l)eCCI/IOHaJ'ILHOM B3aMMOJCHCTBUN.

Yposens 3

Brnaneer koMMyHHKaIueit B mpodeccnoHAIBHOM ITHKE; KOMMYHHKAIHEH B OpraHU3aliy, a TAakKe BIAICTh
KOMMYHHKAI[HOHHBIMHU TEXHOJIOTHAMH B IPO(hecCHOHATPHOM B3aUMOJICHCTBUY; BIaJETh YMEHHEM HAJTaIUTh
KOMMYHHKAIMOHHbIE TOTOKH KOMMYHHKAIINH B TPO(ECCHOHAIBEHOM B3aUMOJICHCTBIH; HCIIOIb30BATH METOIbI
HCCIIEJOBAaHNSA KOMMYHUKATHBHOTO TIOTEHIIHAIA JIMYHOCTH; COBPEMEHHBIE CpeZcTBA MH(DOPMAIIHOHHO-
KOMMYHUKAIIUOHHBIX TEXHOJIOTHM.

YK-4.2: YMmeert: Co031aBaTh HA PYCCKOM U HHOCTPAHHOM fI3bIKE NIMCbMEHHBIE TEKCTHI HAYYHOI'0 U O(l)HIIl/IaJILHO-)IEJIOBOl"O

cThJIeit peun

10 npodeccHoHATBHBIM BOIPOCAM; UCCJIET0BATH MPOX0KIeHNe HHGOPMAIINH 110 YIPABJIEHYECKHM

KOMMYHUKAIUAM; ONpeIeJasiTh BHYTPCHHUE KOMMYHUKAIIUHA B OPraHU3allui; MPOU3BOJAUTH PCAAKTOPCKYIO U

KOPPEKTOPCK

YIO IPABKY TEKCTOB HAYYHOI'0 Oq)PIIIHaJIl)HO-)leJIOBOFO CTHIIeH pevun Ha PYCCKOM U HHOCTPAHHOM SI3bIKE;

BJIadeTb NPUHIUIIAMHA q)OpMPlpOBaHI/lﬂ CUCTEMbl KOMMYHUKAIIUU; AaHAJIU3UPOBATH CUCTEMY KOMMYHUKAIIMOHHBIX cBA3eil B

OpraHu3auu

3HaThb

VYposens 1

3HaeT MeTO/IbI CO3JaHMUS Ha PYCCKOM M MHOCTPAHHOM SI3BIKE MMCEMEHHBIE TEKCTHI HAYYHOT'O M O()UIIHAIBEHO-IEIOBOTO
CTHJIEH pedr MO NPOoheCCHOHATHHBIM BOIIPOCAM.

Yposens 2

3HaeT MeTOAbI CO3JaHUS Ha PYCCKOM M MHOCTPAHHOM SI3BIKE MUCHMEHHBIE TEKCTHI HAYYHOTO U O()UIIHAIBEHO-EI0BOTO
CTWJIEH peuH 10 NpoeCCHOHATBHBIM BOIPOCAM; CIIOCOOBI HCCIIE0BAHMS POXOKACHUS HHYOPMALIUH 110
yHpaBIeHUYECKUM KOMMYHHKAIINAM; METOBI U CHOCOOBI ONIPEAENICHUs] BHYTPEHHHX KOMMYHHKAINH B OpraHU3aliH.

Yposens 3

3HaeT MeTO/bI CO3JaHMUs Ha PYCCKOM M MHOCTPAHHOM SI3BIKE MUCEMEHHBIE TEKCTHI HAYYHOT'O M O()UIIHAIBEHO-IEIOBOTO
CTHIIEH peun 1o NPogeCcCHOHATBHBIM BOIIPOCAM; CIIOCOOB! HCCIICTOBAHIS MPOXOXKICHUS HHPOPMALUH 1O
yHIpaBIeHYECKUM KOMMYHHKAIUSIM; METOABI U COCOOBI ONpeieIeHUs] BHYTPEHHUX KOMMYHHKAIUN B OpraHU3aIIH1;
CII0COOBI NPOU3BEIECHHS PEJAKTOPCKOM M KOPPEKTOPCKOI MPaBKH TEKCTOB HAYYHOTO U O(UIINAIBHO-JIETIOBOTO CTHIICH
pedr Ha PyCCKOM M MHOCTPAHHOM SI3BIKE; 3HACT IPHHIUITEI (OPMUPOBAHHS CHCTEMBI KOMMYHHKAIINH; aHAIIN3
CHCTeMbl KOMMYHUKAIIMOHHBIX CBSI3eH B OpraHU3AIHH.

Ymernb

Yposens 1

YMeer co3gaBath Ha PYCCKOM U MHOCTPAHHOM A3BIKE IMMCbMCHHBIC TEKCTHI HAYYHOT'O N O(I)I/IHI/IaHI)HO-,HeJ'IOBOFO CTHIICH
pcyu 1o HpO(I)eCCI/IOHaJ'ILHLIM BOIIpocaM; UCCIICA0BATh IMTPOXOKACHUC I/IH(I)OpMaL[I/II/I 10 YIpaBJICHUYCCKUM
KOMMYHHKAIIHUAM.

Yposens 2

YMeeT co3maBaTh Ha PyCCKOM W HHOCTPAHHOM SI3BIKE MICEMEHHBIE TEKCTH HAYTHOTO W O(HINATBHO-IETIOBOTO CTHIICH
peun o MpoecCHOHATBHBIM BOIPOCAM; UCCIEA0BATE IPOXOKICHAE HHPOPMALINH IO YIPABICHISCKUM
KOMMYHHKAIISM; OIpeIeNsaTh CIocOOb! BHYTPEHHUX KOMMYHUKALUI B OpraHu3alyu.

Yposensb 3

YMeer co3ziaBaTh Ha PyCCKOM M MHOCTPAHHOM $I3bIKE ITHCbMEHHBIC TEKCTHI HAYYHOTO M O(HIHAIBEHO-IEI0BOr0 CTHIICH
pedn o MpodecCHOHATBHBIM BOIIPOCaM; UCCIIEA0BATE TPOXOXKICHAE HHPOPMAIIHH 0 YIIPABICHISCKIM
KOMMYHHKAITHSIM; OIPEIeNATh CIIOCOOB! BHYTPEHHUX KOMMYHHUKANUI B OpraHU3aIli; IPOU3BOAUTE PEAAKTOPCKYIO U
KOPPEKTOPCKYIO IIPaBKU TEKCTOB HAYYHOT0 ¥ O(HIMAIBHO-EI0BOTO CTHIIEH Peur Ha PyCCKOM M MHOCTPAaHHOM
A3bIKE; yMEeT (POPMHUPOBATH CUCTEMBI KOMMYHHUKAIMH; aHAJTN3UPOBATh CUCTEMbl KOMMYHHUKAIIMOHHBIX CBs3€i B
OpTaHH3AIHH.

Baanernb

Yposens 1

Braneer HaBpIKaMn HamMCaHUS Ha PYCCKOM M MHOCTPAHHOM SI3BIKE TEKCTOB HAYYHOT'O M O(UIIMAIBEHO-IEIOBOTO
cTUNIeH peur N0 NpoheCcCHOHATBHBIM BOIIPOCAM.

YposeHs 2

Brnaneer HaBbIKaMU HaNHMCaHUsI HA PYCCKOM M HHOCTPAHHOM SI3bIKE TEKCTOB HAYYHOTO U O(HUIHATBHO-JET0BOTO
CTIIIEH peyr N0 NPO(EeCCHOHATIBHBIM BOIIPOCAM; IIPOXOKACHHEM HHPOPMAIIUH 0 YIIPABICHICCKHUM
KOMMYHHKAITHSIM; HaBBIKAMH OIIPEAEIIATH CIIOCOOBI BHYTPEHHUX KOMMYHHKAIUI B OPTaHU3AIIHH.

Yposens 3

Brnaneer HaBbIKaMM HaNMCAHUS HA PYCCKOM M MHOCTPAHHOM SI3BIKE TEKCTOB HAYYHOT'O M O(UIIMAIBEHO-IEIOBOTO
cTUiIel peur no NpotheCcCHOHATBHBIM BOIIPOCAM; IIPOXOXKACHHEM HHPOPMALUH MO YIPABICHISCKIM
KOMMYHHKALMSIM; HABBIKAMH OINPE/IEIISATH CIIOCOOB! BHYTPEHHHX KOMMYHHKAIMI B OpraHU3aInK; TIPOM3BOIUTh
PEIaKTOPCKYIO M KOPPEKTOPCKYIO TIPaBKH TEKCTOB HAYIHOTO M O(HIINATIBHO-AEIOBOTO CTHIICH peUr Ha PYCCKOM H
MHOCTPAaHHOM S3bIKE; BlIaJIeeT HaBBIKAMH ()OPMUPOBAHHS CHCTEMBI KOMMYHHUKAINY; aHATH3UPOBAHUS CHCTEMBI
KOMMYHHKALMOHHBIX CBS3€H B OPraHU3aLluy.

YK-4.3: Baazneet: peajn3anueii cnocofoB yCTHOH M MICHbMEHHOI BHI0B KOMMYHHKAIWH, B TOM YHCJIe HA HHOCTPAHHOM
sI3bIKE; MPeACTABJIEHHEM IUIAHOB U Pe3yJIbTATOB COOCTBEHHOI M KOMAHIHOM 1eATETLHOCTH € MCNOJIb30BAHHEM
KOMMYHHKATHBHBIX TEXHOJIOTHi

3HaThL




Yposens 1 | 3HaeT crocoObl peanu3anuy YCTHOW ¥ MUCbMEHHON BHIOB KOMMYHHMKAIIUH.

YpoBens 2 | 3HaeT criocoObl peaan3auy YCTHOW U MMChbMEHHON BUI0B KOMMYHHKAIIMHU, B TOM YHCJI€ HA MHOCTPAHHOM SI3BIKE.

YpoBens 3 | 3HaeT crocoObl peanu3anuy YCTHOW M MUChbMEHHON BUIOB KOMMYHHKAIIMH, B TOM YUCIIE HA HHOCTPAHHOM SI3BIKE;
3HAET IUIaHBl U PE3yNbTaTbl COOCTBEHHON M KOMaHIHON JEATEIbHOCTH C UCIOIb30BaHUEM KOMMYHUKATHBHBIX
TEXHOJIOT M.

Ymersn

VYposenb | [ YMmeer peanin3zoBath yCTHBIE U NMCbMEHHBIE BUJbI KOMMYHUKALUH.

VYpoBenb 2 [ YMeer peain3oBaTh YCTHBIE U NMCbMEHHbIE BUbl KOMMYHHUKAIMY, B TOM YHCIIE HA HHOCTPAHHOM SI3BIKE.

VYpoBenb 3 | YMeeT peanu3oBaTh YCTHbIE W MUCbMEHHBIE BUbI KOMMYHUKALMH, B TOM YHCJIE HA HHOCTPAHHOM SI3BIKE; YMEET
JIOCTUTaTh PE3YJIbTATOB COOCTBEHHON M KOMAaHTHOH JIEATEIHHOCTH C UCTIOIb30BaHINEM KOMMYHHUKATHBHBIX
TEXHOJIOTHH.

Baanernb

Yposens 1 | BrageeT ycTHBIMH U MUCBMEHHBIMU BUIaMH KOMMYHHKAILIUH.

Yposens 2 | BrageeT ycTHBIMH U MUCbMEHHBIMH BUIaMU KOMMYHHKAIIAHU, B TOM YUCJIe HA MHOCTPAHHOM SI3BIKE.

YpoBens 3 | BrageeT ycTHBIMH U MIUCbMEHHBIMU BUIaMH KOMMYHHKAILIUH, B TOM YUCIIE HA HHOCTPAHHOM SI3BIKE; BIIAJICET
crnoco0amMu JOCTUTaTh Pe3yabTaTOB COOCTBEHHON U KOMAaHIHOM NESTENbHOCTH C UCTIONIb30BaHINEM KOMMYHUKATHBHBIX
TEXHOJIOTHH.

4. CTPYKTYPA U COAEP KAHME JUCHUIIJIMHBI (MOAYJIS)
Kon HaunmeHoBaHue pa3ieioB U TeM /BHT Cemectp | YUacoB | Komneren- | Jlureparypa m 3.1. pecypesl | [Ipakr
3aHATHUSA 3aHATHA/ / Kype 197071 . MOAT.
Paznen 1. Moayas 1.
JInHrBucTHYECKMIT MaTepHuaJl

1.1 Tema 1. ®onetuko-opdorpapuueckuit 1 0,5 | YK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
marepuan: oHeTHYECKHUEe CTaHIAPThI 42 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
HMHOCTPAHHOTO s13blka. CBeeHUs O JIT.11J11.12 J11.13J12.1 J12.2
CIIOBECHOM yHapeHHH, (ppazoBom J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
yoapeHuu, pUTMUKE U HHTOHALUU D1 52 D3 D4 55 D6
HWHOS3bIYHOM peun. OCHOBHbBIE
0COOEHHOCTH ACCUMMWIISIINU HHOSI3BITHBIX
3ByKOB. DOHETHUECKAs! TPAHCKPHIILIUSL.

OcHoBHbIe npaBmia opdorpadun u
ITyHKTyaIlnd B HHOCTpAaHHOM si3bIke. /I1p/

1.2 Tema 1. ®oneTHKO-0pdorpaduIecKuit 1 0 VK-4.1 VK- JI1.1 JI1.2 JI1.3 JI1.4 JI1.5
MaTtepual: DOHETHYECKUE CTAHIAPTHL 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
HMHOCTpaHHOTO si3bIka. CBelleHus o JIT.11 J11.12 J11.13J12.1 J12.2
CJIOBECHOM yIapeHHH, ppa3oBoM JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
yAApeHUH, pUTMHKE I HHTOHAIINU 013233343536
HMHOA3BIYHON peun. OCHOBHBIE
0COOEHHOCTH aCCUMUJISILIUY HHOSI3BIYHBIX
3ByKOB. DOHETHUECKAST TPAHCKPHITIIHSI.

OcHoBHBIe nIpaBuia opdorpaduu u
MyHKTYyallud B THOCTPAHHOM si3bIke. /Cp/

1.3 Tema 2. [paMmaTudeckuii MaTepuan: 1 0 YK-4.1 VK- JIT.1J11.2 JI11.3 JI1.4 J11.5
Mopdodonorus: Fims cyniecTBUTENBHOE. 42VK-43 JIT1.6 JI1.7 JI11.8 JI1.9 JI1.10
Aptukis. Mecroumenue. Mms JIT.11 JI1.12 JI1.13J12.1 JI2.2
npuwiarateabHoe. YucmrenpHoe. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Hapeuane. JIrgnbie 1 HemuaHBIE (OPMEI 010233 34 25 26
riarona. MonansHsie Taaromst. /IIp/

1.4 Tema 2. Ipammatuueckuii Mmatepual: 1 0 YVK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 JI1.5
Mopdonorus: Mms cymiecTBUTENbHOE. 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Aptuknb. Mectroumenue. Ums JIT.11 JI1.12 J11.13J12.1 JI2.2
npunaratenabHoe. YucIuTenbHoe. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Hapeuune. JInunslie u HenmuuHbIe (OPMEI 013233343536
riarosia. MoganbHsie riaarofsl. /Cp/




1.5 Tema 3. Cunrakcuc: Cucrema 0 YK-4.1 YK- JIT.1J11.2 JI1.3 JI1.4 JI1.5
BHJIOBPEMEHHBIX (hOpM I1arona B 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
aKTHUBHOM U IIaccuBHOM 3ainore. [Ipoctoe JIT.11J11.12 J11.13J12.1 J12.2
TIPEJIOKEHUE U €r0 THUIIbI. JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
[ToBenuTtenbHOE U coclaraTebHOE 212233 34 35 56
HarJIoHeHHs1. CHHTaKCHYEeCKHe
KOMIDIEKCHI C HTH(GHUHUTHBOM,
npuyacTueM, repyaaieM. OCHOBHbIE
THITBI CJIOHOIIOTYMHEHHBIX
npeuioxeHnil. OCHOBHBIE ITpaBUIIA
CIIOBOOOPa30BaHUs U
¢dhopmounsmenenus. /I1p/

1.6 Tema 3. Cunrakcuc: Cucrema 0 YK-4.1 VK- JIT.1J11.2 JI1.3 J11.4 JI1.5
BHIOBPEMEHHBIX (popM Tlaroja B 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
aKTUBHOM M ITaccuBHOM 3aiiore. [Ipoctoe JIT.11 JI11.12 J11.13J12.1 JI2.2
MIPEIOKEHUE U €TO THIIBL. JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
[ToBenuTtenbHOE U cocllaraTebHOE 212233 34 35 56
HarJIoOHeHHs. CHHTaKCHYeCKHe
KOMIUIEKCHI C HH(UHUTHBOM,
npuvacTueM, repysareM. OCHOBHBIC
THITBI CJIOKHOITOTIMHEHHBIX
npeuioxeHuid. OCHOBHBIE ITpaBUIIA
CI0BOOOpa30BaHus U
¢dhopmounsmenenus. /Cp/

Paznen 2. Moayas 2.
CouuoKyJbTYpHbIE
npodgeccHoHAIbHbIC 3HAHUS

2.1 Tema 1. ADVERTISING 4 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
History of Advertising.Introduction. Early 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
forms. Effect of urban growth.Advertising JIL11 JI1.12 J11.13J12.1 J12.2
and the modern world. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
/Mp/ 013233343536

2.2 Tema 1. ADVERTISING 20 [ YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
History of Advertising.Introduction. Early 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
forms. Effect of urban growth.Advertising JIT.11 JI11.12 J11.13J12.1 JI2.2
and the modern world. /Cp/ J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3

313233343536

23 Tema 2. The Pros and Cons of the Major 0 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
Advertising Media.A New Form of 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Adpvertising Threatens to Crowd out JIL11 JI1.12 J11.13J12.1 J12.2
Traditional J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Commercials 013233343536
Mp/

24 Tewma 2. The Pros and Cons of the Major 20 | YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
Advertising Media.A New Form of 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
Advertising Threatens to Crowd out JIT.11 JI1.12 JI1.13J12.1 J12.2
Traditional JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Commercials 212233 34 35 56
/Cp/

2.5 Tema 3. In Ads, US Stars Shine for 2 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
Japanese Eyes Only Top Dollar, and No 42 VK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Image Problems.Nike: Celebrity JIL11 JI1.12 J11.13J12.1 J12.2
Advertising. /TIp/ J12.3 J12.4 J12.5J13.1 J13.2 JI3.3

013233343536

2.6 Tema 3. In Ads, US Stars Shine for 20 | YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
Japanese Eyes Only Top Dollar, and No 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
Image Problems.Nike: Celebrity JIL11JI1.12 J11.13J12.1 J12.2
Advertising. /Cp/ J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3

013233343536

2.7 Tema 4. ADVERTISING AS A 0 YK-4.1 VK- JI1.1 J11.2 J11.3 J11.4 J11.5

CAREER.Is Advertising your Cup of 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10

Tea? /Tlp/

JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536




2.8 Tema 4. ADVERTISING AS A 25 | YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
CAREER.Is Advertising your Cup of 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
Tea? /Cp/ JIT.11 JI1.12 JI1.13J12.1 J12.2
JI2.3J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
2.9 Tema 5. Advertising as a Career in the 25 | YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
USA.Advertising in the Russian 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
Media. /Cp/ JIL.11 JI1.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI13.2 JI3.3
3132 33 34 35 26
Paznen 3. Moayasb 3. Cdepsl aes10Boro
00LIeHHUsI ¥ TPAMMATHYeCKas TeMAaTHKA
3.1 Tema 1. OdunmansHo-ne0Bas chepa 5 YK-4.1 VK- JI1.1JI1.2 J11.3 JI11.4 JI1.5
o0mmenust. OOIUl MEHEIKMEHT. 4.2 VK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 J11.10
Kopnopartusnas kynbrypa. Knmuenrckas JIT.A1 JI1.12 J11.13J12.1 J12.2
MO /IepKKaA. Y IpaBIIeHHE HHpOPMAIHEH. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
PenenTuBHBIE BUIBI peueBOit 013233343536
JEeATeIBHOCTH. AyJUPOBAaHUC U YTCHUE:
. MOHNMaHHE OCHOBHOTO
COJIepKaHMS TEKCTA U 3alpalIiBaeMoi
“HPOPMALIUU: HECTIOKHBIE
ITyOJIUITICTHYECKUE U JICJIOBBIE TEKCTHI MO
0003HAYCHHOH TeMaTHKE;
. JeTaIbHOE MOHUMaHHUE TEKCTa:
JICTIOBBIC MMUCHMA.
IIpoaykTHBHBIE BUBI peUEBOI
JIeSITeTbHOCTH
ToBopeHue: MOHOJIOT-OMKCaHue (OTes,
BHJIOB JICATEILHOCTH, X000H U T.11.);
MOHOJIOT-COO0IIeH e (O JIMIHBIX TUTaHAX
Ha Oynyiiee 1 T.1.); AHaJIor-paccupoc (o
MPEANIOYTEHHSX B €Ie, I0Cyre, X000 U
T.JI.).
[MuceMoO: 2NEKTPOHHBIE MUChMA JTMIHOTO
U JICIIOBOTO XapaKTepa, Cay)KeOHbIe
3aITUCKH
Mp/
32 Tema 1. OduransHo-zaenosas chepa 20 | YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
o6menus. OOmuil MEHEIKMEHT. 4.2 YK-4.3 JI1.6 JI1.7 J11.8 J11.9 JI1.10

KopropaTtuBHas kynbTypa. Kimmenrckas
MOAIePKKA. YIIpaBIeHHE HHPOPMAIHEH.
PeuentuBHbBIE BUABI peUeBOM
JeSATENbHOCTU. AyAUPOBAaHUE U YTEHHUE!

. MOHUMaHUE OCHOBHOTO
COJIepKaHuUs TEKCTA U 3alpalliBaeMoi
HHpOpPMALUH: HECTOXKHBIC
ITyOJUIMCTHYECKUE U ICTIOBBIC TEKCTHI IO
0003HAaYCHHOH TeMaTHKE;

. JIeTalIbHOE MMOHUMaHHUE TEKCTa:
JIENIOBBIE MUChMA.

IIpomyKkTHBHBIE BBl pe4eBOU
JeSITEIBHOCTH

T'oBopenue: MoHoJIOT-0OnMcaHKe (OTens,
BHJIOB JICATEIILHOCTH, X000H 1 T.11.);
MOHOJIOT-COO0IIeH e (O JIMIHBIX TIaHAX
Ha Oymyiiee u T.1.); AUajor-paccrupoc (o
MIPEAIIOYTEHHSX B €]Ie, ToCyre, X000 1
T.JI.).

[MuceMoO: 27eKTPOHHBIE MUCHEMA JTMYHOTO
1 JICJIOBOT'O XapakTepa, CIy)KeOHbIe
3ammcku /Cp/

JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536




33

Tema 2. OduunansHo-a€710Bas U
npodeccronagbHas cepa

o0ImeHnsT YTpaBleHHE YeIOBEUCCKUMHU
pecypcamu. CTpOUTEIIECTBO Kapbephl.
Kapsbepa.

Tuns! TEKCTOB:

CTaThH, JEIOBbIC UChbMA, OJIOTH / BEO-
caiiThl, ”HQOPMALMOHHBIC OYKIIETHI,
HHTEPBBIO C M3BECTHBIMU OM3HECMEHaMH,
YJaCTHUKAMU CTYICHYECKUX OOMEHHBIX
nporpaMM. PenienTuBHbIe BUJIbI peueBOi
JeSATEIbHOCTU

AynupoBaHU€E U YTCHUE!

. MOHIMaHHE OCHOBHOTO
COJepKAHUS TEKCTa: HHCTPYKIIMH,
0030pBI, AeT0Bas KOPPECIIOHACHIIHS
(nnceMa u T.1.), pexnama, 6xoru / BeO-
CaiiTel, HHPOPMAIIMOHHBIE OYKIETHI O
NPEIIPUATHSX;

. MMOHMMAaHHE 3aIlpalinBaeMoit
HH(pOPMALUH: UHTEPBBIO C H3BECTHBIMU
MpeaIpUHUMATENSIMHI, MEHEDKEPAMH,
YIaCTHUKAMH ITPOEKTOB.

IIponykTHBHBIE BUIBI pe4eBOU
JeSTEeIbHOCTH

T'oBopeHME: MOHOJIOI-OMMCAHUE CBOETO
By3a, MOHOJIOT-COOOIIEHHE O CBOEH
CTYIEHYECKOH IesITeTbHOCTH; MOHOJIOT-
MTOBECTBOBAHHUE 00 Y4aCTHUH B JICTHEH
(BOJIOHTEPCKOH, TPYJOBOIT) TIpOorpamMme.
ITrceMo: 3amUCh TE3UCOB BHICTYIUICHUS O
CBOEM BY3€; 3alICh OCHOBHBIX MBICIEH U
(haKTOB U3 TEKCTOB IO U3ydaecMon
npo0emMatHKe; 3amoHeHne GopM U
OIIaHKOB IS YIACTHSA B CTYJCHIECKUX
[IporpamMmMax; rnoJiep>xaHue KOHTaKTOB CO
CTyIEHTaMH 3a pyOe)KOM IIPH OMOIIN
3JIEKTPOHHON MOYTHI

Mp/

YK-4.1 VK-
42 VK43

JI1.1 J11.2 JI1.3 JI1.4 JI1.5
JI1.6 J11.7 J11.8 JI1.9 JI1.10
JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343526
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Tema 2. OduunansHo-a€710Bas U
npodeccronagbHas cepa

o0ImeHnsT YTpaBleHHE YeIOBEUCCKUMHU
pecypcamu. CTpOUTEIIECTBO Kapbephl.
Kapsbepa.

TUMnbI TEKCTOB:

CTaThH, JEIOBbIC UChbMA, OJIOTH / BEO-
caiiThl, ”HPOPMAIMOHHBIE OYKIIETHI,
HHTEPBBIO C M3BECTHBIMU OM3HECMEHaMH,
YJaCTHUKAMU CTYICHYECKUX OOMEHHBIX
nporpaMM. PenienTuBHbIe BUJIbI peueBOi
JEATETbHOCTH

AynupoBaHU€E U YTCHUE!

. MOHIMaHHE OCHOBHOTO
cofiep’KaHus TEKCTa: HHCTPYKIHH,
0030pBI, AeT0Bas KOPPECIIOHACHIIHS
(nnceMa u T.1.), pexnama, 6xoru / BeO-
CaiiTel, HHPOPMAIIMOHHBIE OYKIETHI O
MIPEANPUATUAX;

. MMOHMMAaHHE 3aIlpalinBaeMoit
HH(pOPMALUH: UHTEPBBIO C H3BECTHBIMU
MPEANPUHUMATENAMH, MEHEKEPAMH,
YIaCTHUKAMH ITPOEKTOB.

IIponykTHBHBIE BUIBI pe4eBOU
JeATeIIbHOCTH

T'oBOpeHHE: MOHOJIOT-ONUCAHUE CBOETO
By3a, MOHOJIOT-COOOIIEHHE O CBOEH
CTYIEHYECKOH IesITeTbHOCTH; MOHOJIOT-
IIOBECTBOBAaHHUE 00 y4aCTUH B JIETHEH
(BOJIOHTEPCKOH, TPYJOBOIT) TIpOorpamMme.
ITrceMo: 3amUCh TE3UCOB BHICTYIUICHUS O
CBOEM BYy3€; 3allUCh OCHOBHBIX MBICIIEH U
(haKTOB M3 TEKCTOB 10 U3y4aeMOH
npo0emMatHKe; 3amoHeHne GopM U
OIIaHKOB IS YIACTHSA B CTYJCHIECKUX
Iporpammax; Hoajaep>kaHue KOHTaKTOB CO
CTyIEHTaMH 3a pyOe)KOM IIPH OMOIIN
3JIeKTpOHHOH nouTs! /Cp/

24

YK-4.1 VK-
42 VK43

JI1.1 J11.2 JI1.3 JI1.4 JI1.5
JI1.6 J11.7 J11.8 JI1.9 JI1.10
JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343526




3.5

Tema 3. OdunmansHo-A€7I0Bas U
npodeccronagbHas cepa

obmennss Kommanun n coobmecTsa.
VYnpasneHue OH3HEC-IPOLECCAMH.
CnustHUS ¥ IPHOOPETEHUSL.
MexnynapoHast Toprosist. Hobiid
6mzHec. aBecTHMy. YecTHAs TOPTOBIIA.
Kauectso.

Tunsl TEKCTOB:

myOHIcTHYECKHe (MEIUHHBIEC) TEKCTHI
1o 0003HaUEHHOH MPOOIEeMAaTHKE;
MIparMaTu4ecKue TEKCThI CIPABOYHO-
HHPOPMAIMOHHOTO U PEKJIAMHOTO
Xapakrtepa 1o 0003HauYeHHON
mpo0nemMaTuke;

(bopMyIspbI U OaHKH (perucTpalMOHHBIE
OJaHKH, TAMOXKCHHAS ACKIapamus 1 T.1.);
MMMCHbMEHHBIE TIPOCKTHBIE 3aIaHHS
(KOHTpaKTHI, IPEe3eHTALNH, OYKIIETHI,
peKJIaMHbIE JIUCTOBKH, OTYETHI U T.1.)
PenentuBHbBIE BUIBI pEYEBOIT
JeSTEeIbHOCTH

AyaupoBaHU€E U YTEHHUE:

. MOHNMaHHE OCHOBHOTO
COZEpKaHUS TEKCTa: MyOIUIUCTHIESCKUE
(MenuiiHbIC) TEKCTHI IO 0003HAYCHHOH
MPOOJIEMAaTHKE;

. MMOHMMAaHHE 3aIlpalinBaeMoi
rHPOPMALIUK: IParMaTIeCKue TEKCTHI
CIPaBOYHO-HH(POPMAIIMOHHOTO U
PEKJIAaMHOTO XapakTepa 1o 0003HaYeHHOH
mpo0nemMarHke;

. JIeTalbHOE MMOHUMaHHUE TEeKCTa:
MyOJIUIMCTHYECKUE (METUITHBIC) TEKCTHI,
IIparMaTHIecKue TEKCTHI CIIPaBOYHO-
MH()OPMANNOHHOTO U PEKJIAMHOTO
xapakTepa 1o 0003HaueHHO
mpoOeMaTHKe.

IIponyKkTHBHBIE BUIBI pe4eBOU
JeSTEeIbHOCTH

T'oBopeHue: MOHOJIOr-0NKUCaHKE, MOHOJIOT
-coo0meHue (0 BBIIAOIUXCS On3HeC-
JESITENSIX, OTKPBITHSX, COOBITUSX U T.1.);
nuanor-paccrpoc (00 YBUACHHOM,
MIPOYHUTAHHOM ); JIUAIOT-0O0OMEH MHEHUSMH
(mo 0603HaUEHHON TPOOIEMaTHKE).
Iucemo: 3anonHenue GopMymIsIpoB U
OJIaHKOB MPAarMaTUIECKOTO XapakTepa
(perucTpanoOHHBIC OJIAHKH, TAMOKCHHAS
JeKIapanus 1 T.1.); TUCbMEHHBIE
MIPOEKTHBIE 3aJaHus (IPe3eHTaLIH,
OYKJIETHI, peKIIaMHBIC JIICTOBKH,
KOJUIQXKH, TOCTEPHI U T.1.).

Mp/

YK-4.1 VK-
42 VK43

JI1.1 J11.2 JI1.3 JI1.4 JI1.5
JI1.6 J11.7 J11.8 JI1.9 JI1.10
JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343526




3.6

Tema 3. OdunmansHo-A€7I0Bas U
npodeccronagbHas cepa

obmennss Kommanun n coobmecTsa.
VYnpasneHue OH3HEC-IPOLECCAMH.
CnustHUS ¥ IPHOOPETEHUSL.
MexnynapoHast Toprosist. Hobiid
6mzHec. aBecTHMy. YecTHAs TOPTOBIIA.
Kauectso.

Tunsl TEKCTOB:

myOHIcTHYECKHe (MEIUHHBIEC) TEKCTHI
1o 0003HaUEHHOH MPOOIEeMAaTHKE;
MIparMaTu4ecKue TEKCThI CIPABOYHO-
HHPOPMAIMOHHOTO U PEKJIAMHOTO
Xapakrtepa 1o 0003HauYeHHON
mpo0nemMaTuke;

(bopMyIspbI U OaHKH (perucTpalMOHHBIE
OJaHKH, TAMOXKCHHAS ACKIapamus 1 T.1.);
MMMCHbMEHHBIE TIPOCKTHBIE 3aIaHHS
(KOHTpaKTHI, IPEe3eHTALNH, OYKIIETHI,
peKJIaMHbIE JIUCTOBKH, OTYETHI U T.1.)
PenentuBHbBIE BUIBI pEYEBOIT
JeSTEeIbHOCTH

AyaupoBaHU€E U YTEHHUE:

. MOHNMaHHE OCHOBHOTO
COZEpKaHUS TEKCTa: MyOIUIUCTHIESCKUE
(MenuiiHbIC) TEKCTHI IO 0003HAYCHHOH
MPOOJIEMAaTHKE;

. MMOHMMAaHHE 3aIlpalinBaeMoi
rHPOPMALIUK: IParMaTIeCKue TEKCTHI
CIPaBOYHO-HH(POPMAIIMOHHOTO U
PEKJIAaMHOTO XapakTepa 1o 0003HaYeHHOH
mpo0nemMarHke;

. JIeTalbHOE MMOHUMaHHUE TEeKCTa:
MyOJIUIMCTHYECKUE (METUITHBIC) TEKCTHI,
IIparMaTHIecKue TEKCTHI CIIPaBOYHO-
MH()OPMANNOHHOTO U PEKJIAMHOTO
xapakTepa 1o 0003HaueHHO
mpoOeMaTHKe.

IIponyKkTHBHBIE BUIBI pe4eBOU
JeSTEeIbHOCTH

T'oBopeHue: MOHOJIOr-0NKUCaHKE, MOHOJIOT
-coo0meHue (0 BBIIAOIUXCS On3HeC-
JESITENSIX, OTKPBITHSX, COOBITUSX U T.1.);
nuanor-paccrpoc (00 YBUACHHOM,
MIPOYHUTAHHOM ); JIUAIOT-0O0OMEH MHEHUSMH
(mo 0603HaUEHHON TPOOIEMaTHKE).
Iucemo: 3anonHenue GopMymIsIpoB U
OJIaHKOB MPAarMaTUIECKOTO XapakTepa
(perucTpanoOHHBIC OJIAHKH, TAMOKCHHAS
JeKIapanus 1 T.1.); TUCbMEHHBIE
MIPOEKTHBIE 3aJaHus (IPe3eHTaLIH,
OYKJIETHI, peKIIaMHBIC JIICTOBKH,
KOJUIQXKH, TOCTEPHI U T.1.).

/Cp/

24

YK-4.1 VK-
42 VK43

JI1.1 J11.2 JI1.3 JI1.4 JI1.5
JI1.6 J11.7 J11.8 JI1.9 JI1.10
JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343526




3.7

Tewma 4. IIpodeccuonansras chepa
o0uieHus

(A 1 most Oymymas npodeccnst)
W36panHOe HaTpaBIeHUE
npo¢eccHOHaIbHOMN

JESATENbHOCTH VYnakoBka u
MapKHUpPOBKA. 3aKIIFOYEHHE CIIETKH.
YBenudenue npogax. PUHaHCOBBII
KOHTPOIIb

Tuns! TEKCTOB:
MyOJIHUICTHYCCKUE, HAYIHO-TIOMYJISIPHBIC
TEKCTBI 00 UCTOPHH, XapaKTepe,
MIEPCTIEKTHBAX Pa3BUTHSA
npo¢eCCHOHATBHOM OTpacIn
MIPEANPUATHS; TEKCTHI-HHTEPBBIO CO
CIIEIAINCTAMH TAHHOU
npo¢eCCHOHATBHOI 001acTH;
parMaTu4eckue TeKCThl (OM3Hec-TIIaH,
pacnucaHus1, CHPaBOYHUKH, OOBSBICHAS O
BaKaHCHUSX, YEKH)
IpodeccuonansHas chepa obmeHns
(I u Mos Oymyriast mpodeccusi)
1. V36panHOE HampaBcHUE
po(eCCHOHATBHOM eSITeTbHOCTH
PeuentuBHBIE BHJIBI peueBOil
JeATSIBHOCTH
AynupoBaHU€ U YTCHUE!
. MOHIMaHHE OCHOBHOTO
COZEPIKAHUS: MYOIUIICTHYCCKUE TCKCTHI
00 HCTOpHH, XapaKTepe, NepCIIeKTHBAX
pa3BuTHS TPO(ECCHOHATBLHON OTpacIy;
TEKCTBI-MHTEPBBIO CO CIICUATICTAMHU
JaHHOH MpodecCHOHANBHOI 001acTy;
. MMOHMMAaHHE 3aIlpalinBaeMoi
“HGOPMALIUY: TIOMYJSIPHBIE
MparMaTU4ecKue TEKCTHI (CTaThy,
CIIPaBOYHHKH, OOBSIBICHUS O BaKaHCHSX U
T.1.);
. JIeTalIbHOe TOHMMAHKUE TEKCTa!
MOIYJIIPHBIC W IIParMaTHYECKUE TEKCTHI
1o TIpoOsieMaM JaHHOH oTpacin /
ousHeca.
IIpoaykTrBHBIE BUIIBI peUEBON
JeATEITLHOCTH
T'oBopenue: MOHOJIOT-ONTUCaHKE
(pyHKIIMOHATBHBIX 00sI3aHHOCTEH /
KBaJTU(UKAIIMOHHBIX TPeOOBaHUN);
MOHOJIOT-COOO0TIEHHE (O BBIIAOIIUXCS
Ou3HeC-AeATeNndIX OTpaciu U
npoheCCHOHATBHO# chepsbl, 0
MIEPCIIEKTHBAX Pa3BUTUS OTPACIIN);
MOHOJIOT-PacCyXICHHE M0 TIOBOIY
MEPCIEKTHB KapbepHOro pocta /
BO3MOXKHOCTEH JIMYHOCTHOTO PAa3BUTHS;
JIaJIOT—HHTEPBBIO / cobece1oBaHNe TIPH
mpueMe Ha paborty.
ITucemo: namucanue CV; nemoBoi
KOPPECIIOHICHITNH (COMPOBOANTEIRHOE
MTHUCBMO, IMCBMO-3aIIPOC, CITy)KeOHas
3aIUCKa U T.[.); Te3UCOB MHCbMEHHOTO
JOKITaaa

4,5

YK-4.1 VK-
42 VK43

JI1.1 J11.2 JI1.3 JI1.4 JI1.5
JI1.6 J11.7 J11.8 JI1.9 JI1.10
JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343526




3.8

Tewma 4. IIpodeccuonansras chepa
o0uieHus

(A 1 most Oymymas npodeccnst)
W36panHOe HaTpaBIeHUE
npo¢eccHOHaIbHOMN

JESATENbHOCTH VYnakoBka u
MapKHUpPOBKA. 3aKIIFOYEHHE CIIETKH.
YBenudenue npogax. PUHaHCOBBII
KOHTPOIIb

Tuns! TEKCTOB:
MyOJIHUICTHYCCKUE, HAYIHO-TIOMYJISIPHBIC
TEKCTBI 00 UCTOPHH, XapaKTepe,
MIEPCTIEKTHBAX Pa3BUTHSA
npo¢eCCHOHATBHOM OTpacIn
MIPEANPUATHS; TEKCTHI-HHTEPBBIO CO
CIIEIAINCTAMH TAHHOU
npo¢eCCHOHATBHOI 001acTH;
parMaTu4eckue TeKCThl (OM3Hec-TIIaH,
pacnucaHus1, CHPaBOYHUKH, OOBSBICHAS O
BaKaHCHUSX, YEKH)
IpodeccuonansHas chepa obmeHns
(I u Mos Oymyriast mpodeccusi)
1. V36panHOE HampaBcHUE
po(eCCHOHATBHOM eSITeTbHOCTH
PeuentuBHBIE BHJIBI peueBOil
JeATSIBHOCTH
AynupoBaHU€ U YTCHUE!
. MOHIMaHHE OCHOBHOTO
COZEPIKAHUS: MYOIUIICTHYCCKUE TCKCTHI
00 HCTOpHH, XapaKTepe, NepCIIeKTHBAX
pa3BuTHS TPO(ECCHOHATBLHON OTpacIy;
TEKCTBI-MHTEPBBIO CO CIICUATICTAMHU
JaHHOH MpodecCHOHANBHOI 001acTy;
. MMOHMMAaHHE 3aIlpalinBaeMoi
“HGOPMALIUY: TIOMYJSIPHBIE
MparMaTU4ecKue TEKCTHI (CTaThy,
CIIPaBOYHHKH, OOBSIBICHUS O BaKaHCHSX U
T.1.);
. JIeTalIbHOe TOHMMAHKUE TEKCTa!
MOIYJIIPHBIC W IIParMaTHYECKUE TEKCTHI
1o TIpoOsieMaM JaHHOH oTpacin /
ousHeca.
IIpoaykTrBHBIE BUIIBI peUEBON
JeATEITLHOCTH
T'oBopenue: MOHOJIOT-ONTUCaHKE
(pyHKIIMOHATBHBIX 00sI3aHHOCTEH /
KBaJTU(UKAIIMOHHBIX TPeOOBaHUN);
MOHOJIOT-COOO0TIEHHE (O BBIIAOIIUXCS
Ou3HeC-AeATeNndIX OTpaciu U
npoheCCHOHATBHO# chepsbl, 0
MIEPCIIEKTHBAX Pa3BUTUS OTPACIIN);
MOHOJIOT-PacCyXICHHE M0 TIOBOIY
MEPCIEKTHB KapbepHOro pocta /
BO3MOXKHOCTEH JIMYHOCTHOTO PAa3BUTHS;
JIaJIOT—HHTEPBBIO / cobece1oBaHNe TIPH
mpueMe Ha paborty.
ITucemo: namucanue CV; nemoBoi
KOPPECIIOHICHITNH (COMPOBOANTEIRHOE
MTHUCBMO, IMCBMO-3aIIPOC, CITy)KeOHas
3aIUCKa U T.[.); Te3UCOB MHCbMEHHOTO

YK-4.1 VK-
42 VK43

JI1.1 J11.2 JI1.3 JI1.4 JI1.5
JI1.6 J11.7 J11.8 JI1.9 JI1.10
JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

Paznen 4. [lpoMekyTouHasi aTTecTAIUS
1 kypc 1 cemectp




4.1 KonTtaktHas pabota Ha atrectanuu /KAD/ 0,4 VK-4.1 YK- JI1.1 J11.2 J11.3 J11.4 JI1.5
42 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10
JIL11 JI1.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
Pazgen S. Moayas 1.
JIunrBucruyeckuii MmaTepual

5.1 Tema 1. ®onernko-opdorpaduaeckuit 0 VK-4.1 VK- JIT.1J11.2 JI1.3 J11.4 JI1.5
MaTtepuain: OHETUUECKUE CTAHIAPTHI 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
HMHOCTPaHHOTO si3bIka. CBeAEHUS O JIT.11 J11.12 J11.13J12.1 J12.2
CJIOBECHOM yIapeHHH, ppa3oBoM JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
yIapeHuy, pUTMUKE U HUHTOHALUU 012233 34 25 56
MHOS3BIYHOM pedr. OCHOBHBIC
0COOCHHOCTH aCCHMWIISIIMY HHOSI3BIYHBIX
3ByKOB. DOHETHYECKAS TPAHCKPHITIIUS.

OcHoBHbIe ipaBmia opdorpadun u
MHKTYyallud B KHOCTPpAaHHOM si3bike. /I1p/

5.2 Tema 1. ®oneTuko-opdorpadudecknit 14 YK-4.1 VK- JIT.1J11.2 JI11.3 JI1.4 J11.5
Matepuai: DOHETHUECKUE CTAHIAPTHI 4.2 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
HMHOCTpaHHOTO si3bIKa. CBelleHus o JIT.11 JI11.12 J11.13J12.1 JI2.2
CIIOBECHOM yIapeHuu, ppazoBom JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
yJIlapeHUU, PUTMUKE U HHTOHAIIUH 213233343556
HMHOA3BIYHON peun. OCHOBHbIE
0COOEHHOCTH aCCUMUIISLINU HHOSI3BIYHBIX
3ByKOB. DoHETHYECKAs TPAHCKPHITIIHS.

OcHOBHBIE NTpaBuIIa opdorpadpuu u
ITyHKTyallud B THOCTPAHHOM si3bIKe. /Cp/

53 Tema 2. Ipammatuueckuii marepual: 0 YK-4.1 YK- JI1.1J11.2 J11.3 JI1.4 JI1.5
Mopdonorus: Nms cyiiecTBUTENbHOE. 4.2 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Aptuxib. Mectroumenue. Ums JIT.11 JI11.12 J11.13J12.1 JI2.2
npuiiaratenabHoe. YucnurenbHoe. J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Hapeuue. JInunsie u Henmu4yHbIE HOPMBI 212233 34 35 D6
rimaroia. MonanbHele rinaroist. /Cp/

54 Tema 3. Cunrakcuc: Cucrema 0 YK-4.1 VK- JIT.1J11.2 JI1.3 J11.4 JI1.5
BHAOBPEMEHHBIX (pOpM Ilaroia B 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
aKTMBHOM U IIaccuBHOM 3ainore. IIpoctoe JIT1 JI1.12 JI1.13J12.1 J12.2
TPE/JIOKEHUE U €T0 THIIBI. J12.3 J12.4 J12.5J13.1 J13.2 JI3.3
IToBenurenbHOE U cocaraTeIbHOE 213233343556
HakoHeHHs1. CHHTaKCHYeCKHe
KOMIUICKCHI C HH(PUHUTHBOM,
npuvacTueM, repysaieM. OCHOBHEIC
THUIIBI CTIOKHOTIOAYNHEHHBIX
npemioxxeHnii. OCHOBHBIE ITpaBUiIa
CIIOBOOOpa30BaHUs U
(dhopmounsmenenus. /T1p/

5.5 Tema 3. Cunrakcuc: Cuctema 1 YK-4.1 VK- JIT.1 J11.2 J11.3 JI1.4 J11.5
BHJOBPEMEHHBIX (hOpM rinarona B 42VK-43 JI1.6 JI1.7 J11.8 J11.9 JI1.10

aKTHBHOM U accuBHOM 3ajore. [Ipoctoe
MIPEUIOKEHHUE U €TO THITBI.
[MoBenuTenbpHOE U cocCllaraTeibHOES
HakJIoHeHHUs. CHHTAaKCUYECKUE
KOMIDICKCHI C UH(UHUTHBOM,
npuvactueM, repysaiueM. OCHOBHBIE
THIIBI CIIOYKHOTIO[YMHEHHBIX
npeanoxeHnid. OCHOBHBIC IIPaBHJIa
CJIOBOOOPA30BaHUs U

¢dhopmounsmenenus. /Cp/

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
010233543556




5.6 Tewma 4. Jlekcuueckuii matepuan: 0 YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
Haubounee pacnpocTpaHeHHBIE S3bIKOBbIC 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
CpPEACTBA BBIPAKEHNUS KOMMYHUKATHBHO- JIT.11 JI1.12 J11.13J12.1 JI2.2
PEUCBBIX (PYHKITHH. J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
OObu1eynoTpeOuTeNbHBIE peUeBbIe 212233 34 35 56
eHHIBL. JIekcuueckne u
(pazeosnornueckue sIBICHUSL.

BbesokBuBanentHas v GOHOBAS JIEKCHKA.
3auMcTBOBaHMS. MHOTOKOMITOHCHTHBIC
CJIOBa U BEIpaXkeHUsL. Dpa3oBEIe IIaroisl.
®pazeonorusmsl. Jlekcuueckas
BapHaTUBHOCTG. /I1p/

5.7 Tema 4. Jlekcuueckuii MmaTepua: 1 VK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
Hawubomnee pacnpocTpaHeHHEIE SI3BIKOBEIC 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
CpPEACTBA BBIPAKEHNUS KOMMYHUKATHBHO- JIT.11 JI11.12 J11.13J12.1 JI2.2
peueBbIX QyHKUUI. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
OO0mIeynoTpeOUTENbHBIC PEUCBBIC 212233 34 35 D6
enuHHUIEL. JIekcnueckue u
(pazeoToruUecKue SBICHNUS.

Be3skBuBaneHTHAS U (POHOBAs JICKCHKA.
3auMcTBOBaHMSA. MHOTOKOMITOHCHTHEIC
CJI0Ba ¥ BeIpaxeHUs. Dpa3oBble IIaromisl.
®pazeonorusmel. Jlekcuueckast
BapHaTUBHOCTD. /Cp/

Paznen 6. Moayas 2.
CounokyJabTypHbIE H
npodgeccHoHAIbHbIC 3HAHUS

6.1 Tema 1. LANGUAGE AND 0 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
PSYCHOLOGY 42 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10
The language of advertising. Persuasive JIL11 JI1.12 J11.13J12.1 J12.2
Advertising J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3

/Mp/ 013233343536

6.2 Tema 1. LANGUAGE AND 2 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
PSYCHOLOGY 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
The language of advertising. Persuasive JIT.11 JI11.12 J11.13J12.1 JI2.2
Advertising /Cp/ J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3

313233343536

6.3 Tema 2. Survey Reveals Divide Over 0 YK-4.1 VK- JIL.1J11.2 J11.3 J11.4 JI1.5
Youths Desires.How to Sell Food: a 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Question of Image. /TIp/ JIL11 JI1.12 J11.13J12.1 J12.2

J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

6.4 Tema 2. Survey Reveals Divide Over 2 YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
Youths Desires.How to Sell Food: a 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Question of Image. /Cp/ JIL11JI1.12 J11.13J12.1 J12.2

J12.3J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

6.5 Tema 3. Some Thoughts on 0 YK-4.1 VK- JI1.1J11.2 J11.3 JI1.4 JI1.5
Color.Advertising All Over the 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
World. /TIp/ JIT.11 JI1.12 JI1.13J12.1 J12.2

J12.3J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

6.6 Tema 3. Some Thoughts on 1 VK-4.1 VK- JIT.1J11.2 JI11.3 JI1.4 J11.5
Color.Advertising All Over the 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
World. /Cp/ JIT.11 JI1.12 JI1.13J12.1 J12.2

J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
313233343536

6.7 Tema 4. Advertising Week Draws 0,5 | YK-4.1 VK- JIT.1 J11.2 J11.3 J11.4 JI1.5

Professionals to Moscow.Product 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10

Placement Takes off in Russia. /ITp/

JIT1 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
010233543536




6.8 Tema 4. Advertising Week Draws 4 YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
Professionals to Moscow.Product 42 VK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
Placement Takes off in Russia. /Cp/ JIL11 JI1.12 J11.13J12.1 J12.2

JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
D1 22 D23 D4 D5 D6
6.9 Tema 5. Types of Advertising /TIp/ 0,5 | YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
42 VK-4.3 JI1.6 JI1.7 JI1.8 JI11.9 JI1.10
JIT.11 J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 J13.2 JI3.3
D193 D4 D5 D6
6.10 Tema 5. Types of Advertising /Cp/ 2 YK-4.1 VK- JIT.1 J11.2 J11.3 J11.4 JI1.5
42 VK-4.3 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
JI1.11 J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 J13.2 JI3.3
D1 92 53 D4 D5 D6
Paznen 7. Moayas 3. Cdepsl aes10B0ro
ooueHust

7.1 Tema 1. OOLIeHHE U €ro 0,5 | YK-4.1 VK- JI1.1 J11.2 J11.3 J11.4 JI1.5
BUABL JleI0OBOI ATHKET. 4.2 VK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
AHTIIANCKUN S3BIK JIT.11 J11.12 J11.13J12.1 JI2.2
nenosoro oomenust. /IIp/ JI12.3 J12.4 J12.5J13.1 JI3.2 JI13.3

D122 23 54 D5 D6

7.2 Tema 1. O01ieHHE U €T0 4 VK-4.1 VK- JIT1.1 JI1.2 JI1.3 J11.4 JI1.5
BUbI. [le0BOI STHKET. 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
AHTTIMICKUN SI3BIK JIT.11 J11.12 J11.13J12.1 JI2.2
nenosoro obmenus. /Cp/ J12.3 J12.4 J12.5J13.1 J13.2 JI3.3

D192 353 D4 D5 D6

7.3 Tema 2. 0,5 VK-4.1 VK- JI1.1 J11.2 J11.3 J11.4 JI1.5
CounoxynbTypHas 42 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
SI3BIKOBAsi KOMIIETEHIIUS JIT.11 J11.12 J11.13J12.1 J12.2
JIETIOBOr0 OOIIEHUS Ha JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
AHTJIMHACKOM SI3BIKE. 2193233 24 B35 56
Hekoropsie
rpaMMaTHYeCKUe U
JIEKCUYECKHUE
0COOEHHOCTH JEI0BOI0
oOmieHus Ha aHrIMiCcKoM si3bike. /TIp/

7.4 Tema 2. 2 VK-4.1 VK- JI1.1 J11.2 J11.3 JI11.4 JI1.5
CouunokynpTypHas 42 VK-43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
SI3EIKOBAsi KOMIICTCHITHS JIT.11 J11.12 J11.13J12.1 JI2.2
JIEJIOBOrO OOIIEHHUS Ha J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
AHTJINHCKOM SI3BIKE. D1 32 53 B4 B35 56
Hekoropsie
rpaMMaTHYECKHe U
JIEKCUYECKHUE
0COOEHHOCTH JE€JIOBOI0
oOIIeHus Ha aHTIIMHCKOM si3bike. /Cp/

7.5 Tema 3. ®opmbl 0,5 | YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 J11.5
obpamienus (Direct 4.2 VK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 J11.10
Address) u kKynbTypa JIL11 JI1.12 J11.13J12.1 J12.2
MOBEICHUS B JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Pa3JIMYHBIX CTpaHaX 013233343536
mupa. /TIp/

7.6 Tema 3. ®opmbl 2 YK-4.1 VK- JIT.1J11.2 JI11.3 JI1.4 J11.5
obpamienns (Direct 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Address) u xynbTypa JIT11 J11.12 J11.13J12.1 J12.2
MHOBEJCHUS B J12.3 J12.4 J12.5J13.1 J13.2 JI3.3
pa3IMYHBIX CTpaHaX 2132353345556
mupa. /Cp/

7.7 Tema 4. JInunoe u 0,5 | YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 J11.5
JIENI0OBOE MUCHMO. Branl 4.2 VK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 J11.10

nenoBbIx muceM. /I1p/

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233 34 35 26




7.8 Tema 4. JIuunoe u 4 YK-4.1 YK- JIT.1J11.2 JI1.3 JI1.4 JI1.5
JIENI0OBOE MUCHbMO. Brpl 4.2 VK-4.3 JI1.6 JI1.7 J11.8 JI1.9 J11.10
nenoBbIxX mrceM. /Cp/ JIL11 JI1.12 J11.13J12.1 J12.2

J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

7.9 Tema 5. Texauka 0,5 VK-4.1 YK- JI1.1 J11.2 J11.3 J11.4 JI1.5
BeJicHUs OeceTbl ? 42VK-43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Socializing. lenoBoii JIL.11 JI1.12 J11.13J12.1 J12.2
sTuKeT becena kak JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
(dhopma nenoBoro 219233 34 25 56
obmrenus. [lenoBoit
cTuib oaex sl /T1p/

7.10 Tema 5. Texnuka 2 YK-4.1 YK- JIT.1J11.2 JI1.3 JI1.4 JI1.5
BeJeHus oecenl ? 42 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Socializing. JlemoBoii JIL11 JI1.12 J11.13J12.1 J12.2
stukeT becena xak JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
(dhopma nenoBoro 212233 34 35 56
obmeHus. [lenoBoit
CTHIB oex bl /Cp/

Paznen 8. Ilpome:kyrounas arrecranust
1 kype 2 cemecTp
8.1 KonTtaktHas paborta Ha artectanuu (B 0 VK-4.1 VK- JIT.1J11.2 J11.3 JI1.4 J11.5
Tepuon k3. ceccuii) /KAD/ 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
JIL.11 JI1.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
3132 33 54 35 56
8.2 Koncynbramuu /KAD/ 0 YK-4.1 VK- JIT.1 J11.2 J11.3 J11.4 JI1.5
4.2 YK-4.3 JI1.6 J11.7 J11.8 JI1.9 JI1.10
JIT.11 JI1.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
313233 54 35 26
Paznen 9. Moayas 1.
JInHrBucTnuyeckmii MmaTepual

9.1 Tema 1. ®onetuko-opdorpapuueckuit 0,5 | YK-4.1 VK- JI1.1J11.2 J11.3 JI1.4 JI1.5
marepuain: oHeTHUECKHUe CTaHIAPThI 42 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
HMHOCTPaHHOT O s13blka. CBeieHuUs O JIT.11J11.12 J11.13J12.1 J12.2
CIIOBECHOM yHapeHHH, (ppazoBom J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
yoapeHuH, pUTMUKE U HHTOHAIIUN 212233 34 35 56
HHOA3BIYHON peur. OCHOBHbIE
0COOEHHOCTH aCCHMHWJISIIINU HHOSI3BITHBIX
3ByKOB. DOHETHYECKAS! TPAHCKPHITLIUSL.

OcHoBHbIe paBmia opdorpadun u
ITyHKTYaIlnd B HHOCTpAaHHOM si3bIke. /I1p/

9.2 Tema 1. ®oneTHKO-0pdOrpadUIECKUit 1 YK-4.1 VK- JIT.1 J11.2 J11.3 JI1.4 J11.5
marepuai: oHeTHUECKHUEe CTaHIaPThI 42VK-43 JI1.6 JI1.7 J11.8 J11.9 JI1.10
HMHOCTpaHHOTO si3b1ka. CBelleHUs O JIT.11 J11.12 J11.13J12.1 J12.2
CJIOBECHOM yIapeHuH, ppa3oBoM JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
yIapeHuy, pUTMUKE U HUHTOHALUU 012233 34 25 256
HMHOS3BIYHON peun. OCHOBHBIE
0COOCHHOCTH aCCHMIIIAIIMN HHOS3BIYHBIX
3ByKOB. DOHETHYECKAST TPAHCKPHITIIHSI.

OcHoBHBIE NIpaBuIa oporpaduu u
MYHKTYyallud B THOCTPAHHOM si3bIke. /Cp/

9.3 Tema 2. [paMmaTudeckuii MaTepuan: 0,5 | YK-4.1 VK- JIT.1J11.2 JI11.3 JI1.4 J11.5
Mopdonorus: Fms cyniecTBUTEIBHOE. 42VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
Aptukis. Mecroumenue. Mms JI1.11 J11.12 J11.13J12.1 J12.2
npuiarateiabHoe. YucnuTenabHoe. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Hapeuwe. JInunbie 1 HeMMIHBIE HOPMBI 2132353345556
rimaroia. MonansHele rnaroist. /Tlp/

9.4 Tewma 2. Ipammatnueckuii Mmatepual: 1 YVK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 JI1.5
Mopdonorus: Vms cymiecTBUTENbHOE. 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10

Aptuxib. Mectroumenue. Nms
npuiiarateabHoe. YuciurenbHoe.
Hapeune. JIrunslie 1 HenmuaHbIE (OPMEI
riiarosia. MoganbHble raarofsl. /Cp/

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233 34 35 26




9.5 Tema 3. Cunrakcuc: Cucrema 0,5 VK-4.1 VK- JI1.1 JI1.2 J11.3 J11.4 JI1.5
BHJIOBPEMEHHBIX (hOpM I1arona B 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
aKTHUBHOM U IIaccuBHOM 3ainore. [Ipoctoe JIT.11J11.12 J11.13J12.1 J12.2
TIPEJIOKEHUE U €r0 THUIIbI. JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
[ToBenuTtenbHOE U coclaraTebHOE 212233 34 35 56
HakjIoHeHHs. CHHTaKCHYECKUe
KOMIUIEKCHI C HHOUHUTHBOM,
npuyactuem, repyaaueM. OCHOBHBIE
THUIIBI CJIOKHOMOAUYMHEHHBIX
npeuioxeHnil. OCHOBHBIE ITpaBUIIA
CIIOBOOOPa30BaHUs U
¢dhopmounsmenenus. /I1p/

9.6 Tema 3. Cunrakcuc: Cuctema 1 VK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
BHJIOBPEMEHHBIX (HOpM Itaronia B 42 VK-43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
aKTUBHOM M ITaccuBHOM 3aiiore. [Ipoctoe JIT.11 JI11.12 J11.13J12.1 JI2.2
MIPEIOKEHUE U €TO THIIBL. JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
[ToBenuTtenbHOE U cocllaraTebHOE 0102233 34 25 26
HakoHeHHs1. CHHTaKCHYeCKre
KOMIUIEKCHI C HHOUHUTHUBOM,
npuyactuem, repynaueM. OCHOBHbBIE
TUIIBI CJIOXKHOTIOAYUHEHHBIX
npeuioxeHuid. OCHOBHBIE ITpaBUIIA
CI0BOOOpa30BaHus U
¢dhopmounsmenenus. /Cp/

9.7 Tewma 4. Jlekcuueckuii Mmatepua: 0,5 | YK-4.1 VK- JIT.1JI1.2 J11.3 JI1.4 J11.5
Hauboiee pacripocTpaHeHHBIE S3BIKOBBIC 42VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
CpeJICTBA BhIPA)KEHUI KOMMYHUKATHBHO- JITAT JI1.12 JI1.13J12.1 J12.2
peueBbIX QyHKIUH. JI2.3 J12.4 J12.5J13.1 J13.2 J13.3
OO0meynoTpeOuTEhHBIC PeUCBBIC 212233 34 35 D6
eanHuIpl. Jlekcmueckue u
(pazeosoruuecKue sIBICHUS.

Be3skBuBaneHTHAS M (POHOBAS JEKCHKA.
3auMcTBOBaHUSA. MHOTOKOMITOHEHTHBIE
CJIOBa U BeIpakeHHs. Opa3oBble IIIarobl.
®paseonorusmel. Jlekcuueckas
BapraTuBHOCTS. /I1p/

9.8 Tewma 4. Jlekcuueckuii Mmatepua: 1 YK-4.1 VK- JIT.1 J11.2 J11.3 JI1.4 J11.5
Haubonee pacipocTpaHeHHBIE S3BIKOBBIC 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
CpEelICTBA BBIPAXKCHUS KOMMYHHUKATHBHO- JITAT JI.12 J11.13J12.1 J12.2
peYEBBIX (PYHKIIHH. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
OO6meyrnoTpeOuTeNbHBIE PeUeBhIS 213223543556
equHUIEL. Jlekcnueckue u
(pazeorornIecKue SBICHUS.
be3skBuBanenTHast 1 (OHOBAS JIEKCHKA.
3anmMcTBOBaHUS. MHOTOKOMITOHEHTHEIE
cloBa U BelpakeHHs. Opa3oBble ITIarobl.
®pazeosnoru3mel. Jlekcuaeckast
BapuaTUBHOCTE. /Cp/

Paznen 10. Moayas 2.
CoumokyJbTypHbIE H
npogeccuoHaIbLHbIE 3HAHUS

10.1 Tema 1. Internet advertising. The 0,5 | YK-4.1 VK- JIL.1J11.2 J11.3 J11.4 JI1.5
changing face of Internet advertising /ITp/ 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10

JIL.11 JI1.12 J11.13J12.1 J12.2
JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
10.2 Tema 1. Internet advertising. The 4 VK-4.1 VK- JI1.1 JI1.2 JI1.3 JI1.4 JI1.5
changing face of Internet advertising /Cp/ 42 VK43 JI1.6 JI1.7 J11.8 JI1.9 JI1.10
JIT.11JI11.12 J11.13J12.1 J12.2
J12.3J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

10.3 Tema 2. GLOBAL ADVERTISING 0,5 | YK-4.1 VK- JI1.1J11.2 J11.3 JI1.4 JI1.5

CAMPAIGNS.GOING GLOBAL: ADS 4.2 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10

THAT FTAVEL. Mp/

JIT.11J11.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536




10.4 Tema 2. GLOBAL ADVERTISING 2 YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
CAMPAIGNS.GOING GLOBAL: ADS 42 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10
THAT FTAVEL. /Cp/ JIT.11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
10.5 Tema 3. Alpha Advertising. Advertising 0,5 | YK-4.1 VK- JIT.1J11.2 JI1.3 J11.4 JI1.5
and your students. /TIp/ 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
JIL11 JI1.12 JT1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI13.2 JI3.3
313233343536
10.6 Tema 3. Alpha Advertising. Advertising 4 YK-4.1 VK- JIT.1 J11.2 J11.3 J11.4 JI1.5
and your students. /Cp/ 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
JI1.11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
10.7 Tema 4. Discussion: Good and bad 0,5 | YK-4.1 VK- JI1.1 J11.2 J11.3 J11.4 JI1.5
advertisements.Advertising media 4.2 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
and methods.Successful advertising. JIL11 JI1.12 J11.13J12.1 J12.2
/Mp/ J12.3 J12.4 J12.5J13.1 J13.2 JI3.3
013233343536
10.8 Tema 4. Discussion: Good and bad 2 VK-4.1 YK- JI1.1 J11.2 JI1.3 J11.4 JI1.5
advertisements.Advertising media 42VK-43 JI1.6 JI1.7 J11.8 J11.9 JI1.10
and methods.Successful advertising. JIL11 JI1.12 J11.13J12.1 J12.2
/Cp/ J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
10.9 Tema 5. Planning advertising 0,5 | YK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
campaigns.Language review: 42VK-43 JI1.6 JI1.7 J11.8 J11.9 JI1.10
Articles.Skills: Starting JIT.11 JI1.12 JI1.13J12.1 J12.2
presentations. /TIp/ JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
10.10 [ Tema 5. Planning advertising 2 YK-4.1 VK- JIT.1 J11.2 J11.3 J11.4 JI1.5
campaigns.Language review: 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Articles.Skills: Starting JI1.11 J11.12 J11.13J12.1 J12.2
presentations. /Cp/ J12.3 J12.4 J12.5J13.1 JI13.2 JI3.3
313233343536
Paznen 11. Moayas 3. Chepbl ae10B0ro
o01eHust
11.1 Tema 1. DekTpoHHOE 0,5 | YK-4.1 YK- JI1.1 J11.2 J11.3 J11.4 J11.5
nucbMo. Memo. 42 YK-4.3 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
AGOpeBHaIHH. JI.11 JI1.12 JI1.13J12.1 J12.2
Coobmienwust. axcer /Ip/ J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
11.2 Tema 1. DnekTpoHHOE 4 VK-4.1 VK- JI1.1 J11.2 JI11.3 JI1.4 JI1.5
nicbMo. Memo. 42 VK-43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
AGOpeBHaIiH. JIT.11 JI1.12 JI1.13J12.1 J12.2
Coo6menus. ®akcer /Cp/ JI12.3 J12.4 J12.5J13.1 JI3.2 J13.3
013233343536
11.3 Tema 2. Hamucanue 0,5 | YK-4.1 VK- JIT.1 J11.2 J11.3 JI1.4 J11.5
pestome.(CV). 42 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10
ComnpoBoauTEIBHOE JI1.11 JI1.12 JI1.13J12.1 J12.2
nucemo. /TIp/ J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
313233343536
11.4 Tema 2. Hammcanme 2 VK-4.1 VK- JI1.1 JI1.2 JI1.3 JI1.4 JI1.5
pestome.(CV). 42 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10
ConpoBoauTesbHOe JIT.11 J11.12 J11.13J12.1 J12.2
nucbmo. /Cp/ J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536
11.5 Tema 3. YcrpoiicTBo Ha 0,5 | YK-4.1 YK- JI1.1 J11.2 J11.3 J11.4 J11.5
paboty. Buast 4.2 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10

npodeccuit
Mp/

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233 34 35 26




11.6 Tewma 3. YcrpoiicTBo Ha 2 YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
paboty. Busl 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
npodeccuii /Cp/ JIL11 JI1.12 J11.13J12.1 J12.2

J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
2132333435
11.7 Tewma 4. HTEpBBIO. 0,5 | YK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
®opwmsl nHTEpBEIO /I1p/ 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
JIL.11 JI1.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI13.2 JI3.3
3132 33 34 35 26
11.8 Tema 4. HTEpBBIO. 4 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
®opwmel naTEepBBIO /Cp/ 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
JI1.11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

11.9 Tema 5. Texauka 0,5 | YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
BEJICHUS OeceIb 42 VK-43 JI1.6 JI1.7 JI11.8 J11.9 JI1.10
Socializing. JlenoBas JIL11 JI1.12 J11.13J12.1 J12.2
Oecena. becena B JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
TIPHUEMHOM. 013233343536
Opranuzanus I1enoBoi
BcTpeud. (An
Appointment)

Mp/

11.10 [ Tema 5. Texuuka 4 YK-4.1 VK- JIT.1J11.2 JI1.3 JI1.4 JI1.5
BeIeHNs Oecennl 4.2 VK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Socializing. JlenoBas JIL11 JI1.12 J11.13J12.1 J12.2
6ecena. becena B J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
MIPUEMHOM. 013233343536
Opranuzanus Ae0BoH
BcTpeun. (An
Appointment) /Cp/

Pazgen 12. Ilpomexyrounast
arrecranus 2 Kypc 3 cemecTp
12.1 KonTtaktHas pabota Ha atrectanuu /KAD/ 0 YK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
JI1.11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 J13.2 JI3.3
013233343536
Paznen 13. Moayas 1.
JInHrBucTHUyeckunii MaTepual

13.1 Tema 1. ®onetuko-opdorpaduueckuit 0 VK-4.1 YK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
marepuain: oHeTHUECKHUEe CTaHIAPThI 42 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
HMHOCTPaHHOTO s13blka. CBeeHUs O JIT.11J11.12 J11.13J12.1 J12.2
CIIOBECHOM yIapeHuu, ppazoBoM JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
yIapEHUU, PUTMUKE U HHTOHAIIUH 213233 343556
HMHOS3bIYHOM peun. OCHOBHbBIE
0COOEHHOCTH ACCUMMWIISIINU HHOSI3BITHBIX
3BYKOB. DOHETHYECKAS TPAHCKPHITIIHSL.

OcHoBHbIe npaBmia opdorpadun u
ITyHKTyaIlnd B HHOCTpAaHHOM si3bIke. /I1p/

13.2 Tema 1. ®oneTHKo-0pdorpaduIecKuit 1 VK-4.1 VK- JI1.1 JI1.2 JI1.3 JI1.4 JI1.5

MaTtepual: DOHETUYECKUE CTAHIAPTHL 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10

WHOCTPAaHHOTO s13bIKa. CBEICHNUS O
CIIOBECHOM yZIapeHUH, (hpa3oBOM
yAApeHUH, PUTMHIKE 1 HHTOHAIINT
MHOSI3bIYHON peun. OCHOBHbIE
0COOEHHOCTH aCCHMIIISIINK MHOS3BIYHBIX
3ByKoB. DoHETHYIECKAS TPAHCKPHITITHS.
OcHoBHBIe npaBuia opporpaduu u
IIYHKTYallu¥ B HHOCTPAaHHOM si3bIke. /Cp/

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233 34 35 26




133 Tewma 2. I'pammatiueckuit MaTepuait: YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
Mopdoiorus: Vims cyiiecTBUTEIbHOE. 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
Aptukib. Mecroumenue. ms JIT.11J11.12 J11.13J12.1 J12.2
npunaratenabHoe. YucIuTenbHoe. J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Hapeuue. JInunsie 1 Henu4yHbIE HOPMBI 212233 34 35 56
miarosia. MonanbHeie Tiaarodsl. /I1p/

13.4 Tema 2. I'paMMaTHdeCcKUl MaTepUa: YK-4.1 VK- JIT.1J11.2 JI1.3 J11.4 JI1.5
Mopdomorus: Mms cymecTBuTeNbHOE. 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
Aptukib. Mectoumenue. Mms JIT.11 JI1.12 J11.13J12.1 J12.2
npuiarateabHoe. YuciurenbHoe. JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Hapeuane. JIransie 1 HenmmaHbIE GOPMEI 012233 34 35 56
riarona. MonanbHsie riaaroist. /Cp/

13.5 Tema 3. Cunrakcuc: Cucrema YK-4.1 YK- JIT.1J11.2 JI1.3 JI1.4 JI1.5
BHJIOBPEMEHHBIX (hOpM I1arona B 42 VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
aKTUBHOM U IIaccuBHOM 3ainore. [Ipoctoe JIT.11J11.12 J11.13J12.1 J12.2
TIPEJIOKEHUE U €r0 THUIIbI. JI12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
[ToBenuTtenbHOE U coclaraTebHOE 212233 34 35 56
HarsIoHeHHs1. CHHTaKCHYEeCKHe
KOMIUIEKCHI C HHOUHUTHBOM,
npuyactuem, repyaaueM. OCHOBHBIE
THITBI CJIOHOIIOTYMHEHHBIX
npeuioxeHnid. OCHOBHBIE ITpaBUIIA
CJI0BOOOpa30BaHUS U
¢dhopmounsmenenus. /I1p/

13.6 Tema 3. Cunrakcuc: Cucrema YK-4.1 VK- JIT.1J11.2 JI1.3 J11.4 JI1.5
BHIOBPEMEHHBIX (popM TIlaroja B 42 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
aKTUBHOM M ITaccuBHOM 3aiiore. [Ipoctoe JIT.11 JI11.12 J11.13J12.1 JI2.2
MPEI0KEHNE U €TO THIIBL. J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
[ToBenuTtenbHOE U cocllaraTebHOE 0102233 34 25 26
HarJIoOHeHHs. CHHTaKCHYeCKHe
KOMIUIEKCHI C HHOUHUTHUBOM,
npuvactueM, repysaieM. OCHOBHBIC
TUIIBI CJIOXKHOTIOIYUHEHHBIX
npeuiokeHuil. OCHOBHBIE ITpaBUIIA
CI0BOOOpa30BaHus U
¢dopmomzmenenust. /Cp/

13.7 Tema 4. Jlekcuueckuii Mmatepua: YK-4.1 VK- JIT.1J11.2 J11.3 JI1.4 J11.5
Hauboiee pacripocTpaHeHHBIE S3BIKOBBIC 42VK-43 JI1.6 JI1.7 JI11.8 JI1.9 JI1.10
CPEACTBA BBIPAKECHUS KOMMYHUKATHBHO- JIL11 JI1.12 J11.13J12.1 J12.2
peueBbIX QyHKIUH. J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
OO0meynoTpeOuTEIHHBIC PeUCBhIC 212233 34 35 D6
enuHHUIEL. Jlekcnueckue u
(bpazeosoruuecKue sIBICHUS.

Be3skBuBancHTHAS M (POHOBAS JEKCHKA.
3auMcTBOBaHUSA. MHOTOKOMITOHEHTHBIE
CJIOBa U BeIpakeHHs. Opa3oBble IIIarobl.
®pazeonorusmel. Jlekcuueckas
BapuaTuBHOCTS. /I1p/

13.8 Tewma 4. Jlekcuueckuii Mmatepua: YK-4.1 VK- JIT.1 J11.2 J11.3 JI1.4 J11.5
Haubonee pacnpocTpaHeHHBIE S3BIKOBBIC 42 VK43 JI1.6 JI1.7 J11.8 JI1.9 JI1.10

CpPEeCTBA BBIPAKEHUSI KOMMYHUKATHBHO-
PEUEBBIX (QYHKITHH.
OO6meynoTpeOuTENbHBIE PeUeBbIS
equHUIEL. Jlekcnueckue u
(pazeoIornIecKue SBICHNUS.
Be3skBuBaneHTHAS M (POHOBAS JTEKCHKA.
3anmMcTBOBaHUS. MHOTOKOMITOHEHTHEIE

CJIOBA U BBIPpAXKCHUA. CDpaSOBLIe TjaroJjibl.

®pazeosnoru3mel. Jlekcuaeckast
BapruaTUBHOCTE. /Cp/

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
010233543556

Paznen 14. Moayas 2.
CoumokyJbTypHbIE H
npogeccuoHaIbLHbIE 3HAHUS




14.1 Tewma 1. Advertising to Latino 0 YK-4.1 VK- JI1.1 J11.2 JI1.3 JI1.4 JI1.5
consumers.American dream gets a Latino 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
beat.Are you influenced by TV JIL11 JI1.12 J11.13J12.1 J12.2
advertising for the things that you buy? J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Why / why not?Is it important that TV 212233 34 35 56
advertisements are shot in 'authentic'
locations? Why / why not?

/Mp/

14.2 Tema 1. Advertising to Latino | YK-4.1 VK- JIT.1JI11.2 JI1.3 J11.4 JI1.5
consumers.American dream gets a Latino 4.2 YK-4.3 JI1.6 JI11.7 JI1.8 J11.9 JI1.10
beat.Are you influenced by TV JIL.11 JI1.12 J11.13J12.1 J12.2
advertising for the things that you buy? JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
Why / why not?Is it important that TV 2132233 B4 235 D56
advertisements are shot in 'authentic'
locations? Why / why not? /Cp/

14.3 Tewma 2. Should advertising to children be 0 VK-4.1 VK- JI1.1J11.2 J11.3 JI1.4 JIL.5
banned. The anti-ad brigade.Is it right that 42 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10
international broadcasting companies can JIL11 JI1.12 J11.13J12.1 J12.2
ignore national laws. What can be done to J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
prevent this. /ITp/ 013233343536

14.4 Tema 2. Should advertising to children be | YK-4.1 VK- JIT.1JI11.2 JI1.3 J11.4 JI1.5
banned. The anti-ad brigade.s it right that 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
international broadcasting companies can JIL.11 JI1.12 J11.13J12.1 J12.2
ignore national laws. What can be done to JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
prevent this. /Cp/ 013233343536

14.5 Tema 3. Advertising media and 0,5 | YK-4.1 VK- JIT.1 J11.2 J11.3 J11.4 JI1.5
methods.Successful advertising. What 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
makes Nike's advertising tick. /TIp/ JI1.11 J11.12 J11.13J12.1 J12.2

J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
313233343536

14.6 Tema 3. Advertising media and 1 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
methods.Successful advertising. What 4.2 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
makes Nike's advertising tick. /Cp/ JIL11 JI1.12 J11.13J12.1 J12.2

J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

14.7 Tewma 4. Focus Advertising .Introducing 0,5 | YK-4.1 VK- JI1.1 J11.2 J11.3 J11.4 JI1.5
yourself.Introducing the topic.Giving a 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
plan of your talk.Inviting questions. /TTp/ JIL11JI1.12 J11.13J12.1 J12.2

J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536

14.8 Tewma 4. Focus Advertising .Introducing 1 YK-4.1 VK- JI1.1J11.2 J11.3 J11.4 JI1.5
yourself.Introducing the topic.Giving a 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
plan of your talk.Inviting questions. /Cp/ JIL11 JI1.12 J11.13J12.1 J12.2

JI2.3 J12.4 J12.5J13.1 J13.2 J13.3
013233343536
14.9 Tema 5. Planning and launch stages of an 0,5 | YK-4.1 VK- JIT.1J11.2 JI1.3 J11.4 JI1.5
advertising campaign /TTp/ 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 J11.9 JI1.10
JIT.11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI13.2 JI3.3
013233343536
14.10 | Tema 5. Planning and launch stages of an 1 YK-4.1 VK- JIT.1 J11.2 J11.3 J11.4 JI1.5
advertising campaign /Cp/ 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
JI1.11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
313233343536

14.11 Tema 6. The advantages and 0 YK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
disadvantages for a company of using 42 VK43 JI1.6 J11.7 J11.8 JI1.9 JI1.10
celebrity endorsement in its JIL11 JI1.12 J11.13J12.1 J12.2
advertising /T1p/ J12.3 J12.4 J12.5J13.1 J13.2 JI3.3

013233343536

14.12 Tema 6. The advantages and 1 YVK-4.1 VK- JIT.1 J11.2 J11.3 JI1.4 JI1.5

disadvantages for a company of using 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10

celebrity endorsement in its
advertising /Cp/

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233343536




Pazgen 15. Moayasb 3. Cepbl ges10B0ro0

o01LeHust
15.1 Tema 1. becena no 2 0 VK-4.1 VK- JIT.1 JI1.2 JI1.3 J11.4 JI1.5
tenedony. Hasnauenue 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
U NIEPEHOC BCTPEUH IO JIT.11 JI1.12 J11.13J12.1 J12.2
tenedony. OcraBneHue JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
COOOIICHUS Ha 212233 34 25 D56
aBTootBeTunke. /IIp/
15.2 Tema 1. becena mo 2 1 YK-4.1 YK- JI1.1 J11.2 J11.3 J11.4 J11.5
tenedony. Haznauenue 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
U TIEPEHOC BCTPEYH T10 JIT.11 JI1.12 J11.13J12.1 JI2.2
tenedony. OcraBneHue JI2.3 J12.4 J12.5J13.1 JI3.2 JI3.3
cooOuIeHus Ha 212233 34 35 D6
aBTooTBeTuHKE. /Cp/
153 Tema 2. KoHbIHUKTHI B 2 0 YK-4.1 VK- JIT.1J11.2 J11.3 JI1.4 J11.5
nemoBoM obmenun /I1p/ 4.2 YK-4.3 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
JI1.11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
313233 54 35 26
154 Tema 2. KoH(bIHUKTH B 2 1 VK-4.1 VK- JI1.1 JI1.2 JI1.3 JI1.4 JI1.5
nenoBoM obmennn /Cp/ 4.2 VK43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10

JIT.11 JI1.12 JI1.13J12.1 JI2.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
010233543556

Pazgen 16. Ilpomexyrounast
arrecranms 2 Kypc 4 cemecTp

16.1 KoHnrakTHas pabora Ha arTectanuu (B 2 0,3 | YK-4.1 VK- JIT.1 J11.2 JI11.3 JI1.4 J11.5
Tepuon k3. ceccuii) /KAD/ 42 VK-43 JI1.6 JI1.7 JI1.8 JI1.9 JI1.10
JIL.11 JI1.12 J11.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 J13.2 JI3.3
3132 33 34 35 56

16.2 Koncynpranuu /KAD/ 2 0 VK-4.1 VK- JI1.1 J11.2 J11.3 JI1.4 JI1.5
42 VK43 JI1.6 J11.7 J11.8 J11.9 JI1.10
JIT11 JI1.12 JI1.13J12.1 J12.2
J12.3 J12.4 J12.5J13.1 JI3.2 JI3.3
013233 54 35 26

5. OHEHOYHBIE MATEPHUAJIBI

5.1. KoHTpoJIbHBIE BONIPOCHI U 3a/IaHUS

IIpuMepHBIii IepedyeHb BOIIPOCOB K 3a4€Ty

1o AucuuIIHe « IHOCTpaHHBIN S3BIK»

1. UteHne u mepeBoJ] HHOS3BIYHBIX TEKCTOB MPOGECCHOHATBHON HAIIPaBICHHOCTH C HEITBIO MTOJTHOTO M3BIICUCHUS HH(POPMAIIHH,
00001IIeHNe TPOYNTAHHOTO B BU/IE pedepata, pe3romMe, aHHOTAI[NH Ha PYCCKOM M H3y9aeMOM HHOCTPAHHOM SI3BIKE.

2. IlucpmeHHas (ukcanus HHGOPMAIIMHU B BUJIE 3aMUCEl, KOHCIEKTHPOBAHHUS, JEIOBOTO MMHChMa, a TAKXKE B BUJE AOKIAJIOB,
pedeparoB, TE3UCOB U T.I1.

3. Jlekcndeckue TeMbI IPOPECCUOHATEHON HANPABICHHOCTH.

4. I'pammarnka (TpaMMaTHIECKUHA CTPOI HHOCTPAHHOTO SI3BIKA)

5. BoinonHeHue NeKCUKO-rpaMMaTUIECKOTO TeCTa.

IIpuMepHBIii IepedeHb BOIIPOCOB K AK3aMEHY

1o jqucuuiuivie «MTHOCTpaHHBIN A3bIK»

1. UreHre 1 IepeBO. HHOS3BIYHBIX TEKCTOB MPO(ECCHOHATBFHOM HAITPABICHHOCTH C LIENBIO IIOJTHOTO U3BJICYCHHS HH)OPMAITHH,
000011IeHrEe MPOYUTAHHOTO B BUjIE pedepara, pe3roMe, aHHOTAIMH Ha PYCCKOM H U3y9aeMOM WHOCTPAHHOM SI3BIKE.

2. [ucemennas ukcayst vHGOPMALIUU B BUJE 3aMMCeH, KOHCTIEKTHPOBAHUS, ISIOBOTO MMMChMa, a TAK)KE B BUJIE IOKIAJIOB,
pedepaToB, TE3UCOB U T.II.

3. Jlekcudeckue TeMBI IPOGECCHOHATIBHON HAIIPABICHHOCTH.

4. I’pammatuka (TpaMMaTHYECKUI CTPOI HHOCTPAHHOTO SI3BIKA)

5. BrlnonHeHue JeKCUKO-rpaMMaTHYECKOTO TECTA.

TecToBrie 3a7aHUS

3aganue. 3armoTHUTE IPpONyCKHW OJHUM M3 YETBIPEX CJIOB UIIN BLIpaH(eHHﬁ, MPUBECACHHBIX MMOCJIC KAXAOTIO NPCATTOKCHU . Hanmummre

CBOI OTBET HA JIUCTE JIJIT OTBETOB.




Study guide

Tenses

1.1 EachlJulywe.......... to Turkey for a holiday.
A aregoing B go C went D were going

1.2 The growing number of visitors .......... the footpaths.
A is damaging B damages C are damaging D was damaging

1.3 Jane.......... just a few minutes ago.
A left B hasleft C leaves D had left

1.4 Timson .......... 13 films and I think her latest is the best.
A made B hadmade C hasmade D was making

LS ... Robert lately?
A Didyousee B Haveyouseen C Doyousee D Areyou seeing

1.6 WhenIwasachild.......... the violin.
A Twasplaying B I'mplaying C Iplay D Iplayed

1.7 .. until midnight last night.
A Thave beenreading B Iread C Iwasreading D Ihaveread

1.8 He.......... for the national team in 65 matches so far.
A hasplayed B hasbeenplaying C played D is playing

1.9 Sorry we're late, we .......... the wrong turning.
A hadtaken B were taking C took D are taking

1.10 She.......... from flu when she was interviewed.
A was suffering B had been suffering C had suffered D suffered

The future
2.1 Ifyou look carefully, you .......... find writing scratched on the glass.
A can B aregoingto C shall D will

2.2 Tthinkit.......... soon.
A isgoingtorain B rains C willrain D is raining

2.3 Waithereuntil I .......... you.
A willcall B amcalling C am goingtocall D call

2.4 Twon't be able to meet you next week, I .......... in London for a few days.
A will be staying B will stay C stay D am staying

2.5 NextmonthI.......... Derek for 20 years.
A know B will have known C amknowing D will have been knowing

26 T.......... with the performance, but I got flu the day before.
A was to have helped B helped C wastohelp D had helped

Modals
3.1 You.......... mad if you think I'm going to lend you any more money.
A shouldbe B aresupposedtobe C mustbe D oughtto be

32 T.o......... happy to see him, but I didn't have time.
A willhavebeen B wouldbe C willbe D would have been

33 We.......... Switzerland four times during the 1970s.
A usedtovisit B would visit C visited D will visit

3.4 'Why isn't Tim here yet?' Tt .......... be because his mother is ill again.'
A may B can C might D could

3.5 IfIhadn't come along at that moment, Jim .......... the one arrested instead of the real thief.
A might have been B may have been C canhavebeen D could have been




3.6 Jenny .......... leave the hospital only six hours after the baby was born.
A wasable toB could C can D isableto

3.7 The car broke down and we .......... a taxi.
A must have got B had gottoget C hadtoget D must get

3.8 You.......... whisper. Nobody can hear us.
A needn't B don'thaveto C mustn't D needto

3.9 Although he didn't have a ticket, Ken .......... come in.
A could B can C might D was allowed to

Be, have, do, make, etc.
4.1 The traffic lights .......... green and I pulled away.
A became B turned C got D went

42 Icould.......... much more for the painting if I'd sold it overseas.
A havegot B get C have D has got
43 We.......... into the state of the Swedish car industry.

A did some researches B made some research C made research D did some research

Passives

501 . during the storm.

A They were collapsed the fence B The fence was collapsed
C They collapsed the fence D The fence collapsed

5.2 The new computer system .......... next month.
A is being installed by people B is be installed C is being installed
D is been installed

5.3 Thechildren .......... to the zoo.
A were enjoyed taken B enjoyed being taken C were enjoyed taking
D enjoyed taking

54 ... chair the meeting.
A John was decided to B There was decided that John should
C It was decided that John should D John had been decided to

Questions
6.1 Who.......... was coming to see me this morning?
A yousaid B didyousay C didyousaythat D you did say

6.2 Why .......... return the money?
A didyounot B youdidnot C youdidn't D didn't you

63 ... want to do this weekend?
A Whatyou B Whichdoyou C Whatdoyou D Whatyoudo

Verbs: infinitives, -ing forms, etc.
7.1 Talways associate ..........
A red wine B red wine by France C Frenchred wine D red wine with France

7.2 She noticed .......... away from the house.
A himtorun B himrun C himrunning D him ran

7.3 T'dadvise .......... more exercise.
A totake B youtotake C youtaking D taking

7.4 Iremembered.......... the race.
A the horse's winning B the horse to win  C the horse winning D the horse's to win

7.5 Shereminded .......... the papers.
A me where to leave B me where I had to leave
C where I had toleave D where to leave

7.6 Weneeded ..........
A the house to be redecorated B the house redecorating




C the house to be redecorating D the house redecorated
7.7 The suspect confessed ..........
A hiscrime B the police his crime C his crime to the police D his crime the police

Reporting
8.1 'l suppose you've heard the latest ..........
A news, said she B news.'shesaid C news', she said D news,' she said

8.2 Inotified .......... I had changed my address.
A with the bank that B the bank that C that D to the bank that

8.3 She reassured me that she .......... the card.
A had posted B hasposted C posted D posts

84 She.......... her holiday in Finland.
A said me about B told about C said about D told me about

8.5 She encouraged .......... the job.
A to take the job B that Frank should take C Frank totake D to Frank to take

8.6 They directed that the building ..........
A bepulled down B tobepulled down C should be pulled down
D is to be pulled down

8.7 He asked me where he .......... put the box.

A shall B oughtto C will D should

Nouns and compounds

9.1 The.......... faulty.

A equipments are B equipment was C equipments were D equipment were

9.2 Many leading members of the opposition party .......... to justify the decision.
A havetried B hastried C havebeentrying D tries

93 ... thinks that Judith should be given the job.
A Neither ofus B The majority of my colleagues
C Practically everyone D A number of people

94 Wehad.......... holiday in Spain.
A atwoweek's B twoweeks' C two-week D atwo-week

9.5 The company owns .......... in the city centre.
A acarspark B several car parks C acarpark D several cars parks

9.6 The government has introduced ..........
A achildren's clothes tax B a tax on children clothes
C achildren clothes tax D a tax on children's clothes

Articles

10.1 TI'llbe withyouin ..........

A one quarter of an hour B a quarter of an hour C a quarter of one hour
D a quarter of hour

10.2 Against her parents' wishes, she wantstobe ..........
A the journalist B journalist C ajournalist D journalists

10.3 This tastes lovely. What'sin .......... ?
A asauce B thesauce C sauces D sauce

104 .......... arrived for you this morning.
A Furniture B A furniture C Some furniture D Some furnitures

105 .......... the most popular form of fiction writing.
A Thenovelis B Novelis C Thenovelsare D Novels are

10.6 Frank works as ..........
A asecurity guard at a university B a security guard at university
C asecurity guard at the university D security guard at a university




10.7 What have we got .......... ?
A for the dinner B foradinner C fordinner D to dinner

Determiners and quantifiers
11.1 Didyoubuy.......... when you went shopping?
A any tomato B any water C any tomatoes D some water

112 ... my friends knew I was getting married.
A Notmuch of B Notmany of C Notmuch D Notmany
113 ... hard work had been of no use.

A Alltheir B Theirall of C Alloftheir D Their all

11.4 Following the flood, .......... inthe area .......... major repair work.
A each of building...needs B every building...need
C each buildings..need D every building...needs

1.5 ... the children awake.
A None of...was B Not any of...were C No children...was D None of...were

11.6 Weshoulduse .......... time we have available to discuss Jon's proposal.
A thelittle of B thelittle C thefew D little

11.7 TI'vegiven.......... to Bob.

A allthem B allofthem Cthemall D them all of
Relative clauses and other types of clause

12.1 She's one of the kindest people ..........

A thatTknow B Iknow C wholknow D which Iknow

12.2  One of the people arrested was Mary Arundel, .......... a member of the local council.
A'is B thatis C whomis D whois

12.3 The newspaper is owned by the Mearson Group, .......... is Sir James Bex.
A which chairman B whose chairman C who chairman D chairman

12.4 She is one of the few people ..........
A whollookupto B towhomIlookup C Ilookupto D towho Ilook up

12.5 There are a number of people .......... be asked.
A should B thatshould C whom should D who should

126 .......... at the party, we saw Ruth standing alone.
A Arrived B Wearrived C Arriving D We were arriving

Pronouns, substitution and leaving out words
13.1 The scheme allows students from many countries to communicate ..........
A each other B with each other C themselves D with one another

13.2 'We need new curtains.' 'Okay, let's buy ..........
A ones with flowerson B ones C one D some

13.3 'I don't suppose there'll be any seats left.' 'No, I ..........
A don't suppose B suppose C don't suppose so D suppose not

13.4 They needed someone who was both an excellent administrator and manager was .......... not easy to find.
A Suchaperson B Asuchperson C Such D Such person

13.5 'They could have been delayed by the snow.' 'Yes, they ..........
A couldhave B could C couldbeen D could have been

13.6 The report is very critical and is clearly ..........
A intendedtobe B intendedto C intended D intend to be

Adjectives

14.1 The party was excellent, and I'd like to thank all the ..........

A concerned people B responsible people C people responsible
D people concerned

14.2 Our teacher gave us .......... problem to solve.




A avery impossible B acompletely impossible
C an absolutely impossible D an extremely impossible

14.3 1 asked Francis to clean the car, and he did ..........
A awelljob B thejobgood C agoodjob D the job well

14.4 My watch was among the ..........
A things taken B taken things C things stolen D stolen things

14.5 She felt good .......... the prize.
A aboutwin B with winning C towin D about winning

14.6 He was busy .......... his homework.
A doing B todo C thathe was doing D he was doing

147 Wearenotin .......... financial position to cut taxes.
A an enough strong B astrong enough C sufficiently strong enough
D a sufficiently strong

14.8 Shewas .......... as anyone could have had.
A as patient teacher B a patient a teacher C as patient as teacher
D as patient a teacher

Adverbs and conjunctions

151 T........ her birthday and I .......... how to make it up to her.
A completely forgot...don't just know

B forgot completely...don't just know

C completely forgot...just don't know

D forgot completely...just don't know

152 T.......... at six o'clock, but .......... to be up by five.
A normally get up...I have sometimes
B normally get up...sometimes I have
C get normally up...sometimes [ have
D get normally up...I sometimes have

153 It's.......... disappointing.
A verymuch B very C much D much very

154 .......... brought some food.
A My mother has only B My mother only has
C My only mother has D Only my mother has

15.5 T'lllook after the children while you .......... dinner.
A willmake B are making C will be making D make

15.6 [Istill feel very tired .......... in the morning.
A whenIwakeup B asIwakeup C whenlwill wakeup D while I wake up

15.7 We were delayed .......... an accident.
A because B because of there was  C because there was D because of

15.8 1 carried the knife carefully .......... cut myself.
A soasnotto B sonotto C notto D in order notto

159 .......... , they slept soundly.
A Hot though was the night air B Hot though the night air was
C Hot as the night air was D Hot although the night air was

15.10 IfT.......... a more reliable car, I .......... to Spain rather than fly.
A would have...would  drive B had...had driven
C had...would drive D would have had...would drive

15.11 Ifhe.......... a chance of success, he .......... to move to London.
A will have...would need B will have...will need

C were to have...willneed D were to have...would need

15.12 They couldn't decide .......... it was worth re-sitting the exam.




A if B whetherornot C whether D ifornot

15.13 John was the first person I saw .......... hospital.
A byleaving B onleaving C inleaving D onto leave

15.14 Much of the power of the trade unions has been lost .......... , their political influence should not be underestimated.
A Evenso B Although C Even D Even though

Prepositions
16.1 Shelives .......... Perth. She owns a house .......... the Swan River.
A at.on B at.in C in.at D in...on

16.2 He suddenly saw Sue .......... the room. He pushed his way .......... the crowd of people to get to her.
A across...through B over...through  C across...across
D over...along

16.3 1 first met Steve on a beach .......... Adelaide. I later found out that he had been a carpenter and a dustman, other things.
A by..among B near..between C by..between D near among

16.4 'It's Ann's birthday some time .......... the middle of May, I think.' 'Yes, it's her birthday the 21st.'
A at.on Bin.on Cin.at D at.in

16.5 About ten of us were takenill .......... a party we were at in York. I feltill .......... a couple of days, but was fine after that.
A for..during B for..for C during...during D during...for

166 .......... cricket, I enjoy watching football and basketball.
A Apart from B Except C Exceptfor D Besides

16.7 T1told him that he couldn't hope to catch a big fish .......... a small rod like that, but he insisted .......... trying.
A with..on B by..about C with...about D by...on

16.8 'What do you think .......... my car? I've just bought it.' 'It's really good.
Actually, I'm thinking .......... my motorbike and getting a car, too.'
A about...tosell B about...about selling C of..tosell D of...of selling

16.9 'When did you last hear .......... Don?' 'He phoned me just this morning.
He's coming to Bristol next week, so we agreed .......... a time and place to meet.'
A from..on B about..on C from..with D of...to

16.10 'John has looked tired recently, and I've started to wonder .......... his health.' 'You're right. And he doesn't seem to care
.......... the effect smoking has on him.'
A at..for B about..for C about..about D at...about

16.11 Shetriedto ..........
A talk me the plan out of B talk out of me the plan
C talk me out of the plan D talk out me of the plan

Organizing information

171 ... ' people trying to get into the football stadium.
A There were too much B There were too many

C Itwastoomany D There was too many

172 ... to celebrate his 75th birthday.
A Ttwas decided B Itwasaccepted C It was determined D It was agreed

173 T.......... you can swim so well and I can't.
A hate B hateitthat C hatethat D hateit

17.4 Dave lost his job and was short of money, so .......... his flat and move in with his brother.
A that he did was to sell B what he did was to sell
C what he did sold D what he did was sell

175 ... resigned, we would have been forced to sack him.
A Hadhenot B Hadn'the C Hehadnot D He nothad

176 .......... that Marie was able to retire at the age of 50.
A So successful her business was B So successful was her business
C Her business was so successful D So was he




OCHOBEI nepeBoJa: aaACKBAaTHOCTD, IICPCBOAUCCKUC TpaHC(bOpMaHI/II/I; KOHTCKCTYAJIbHBIC 3aMCHBI; MHOI'O3HAYHOCTD JICKCHUKH.

BrImmorHuTe nmuchMeHHBII MEepeBOJ TCKCTa C MHOCTPAHHOT'O sI3bIKa Ha pYCCKI/Iﬁ SA3BIK

Read the following text which explains how job advertisements differ in three European countries.

Texct Nel Job Ads: Reading between the Lines

Checking out job advertisements is popular with executives worldwide. But though the activity is universal, is the same true of the
advertisements? Are executive positions in different countries advertised in the same way? A comparison of the jobs pages of The
Times of London. Le Monde of Paris and Germany’s Frankfurter Allgemeine Zeitung suggests not.

First, what UK job seekers consider an essential piece of information- what the post pays- is absent from French and German
adverts. It is often left to applicants to raise these themselves. In contrast most British advertisements mention not only salary, but
also other material incentives including a car and fringe benefits. French or German advertisements rarely refer to these.

The attention given to rewards in the UK indicates the importance of the job and its responsibility. In France and Germany that
information is given by the level of experience and qualifications demanded. Salary can be assumed to correspond with this.

If French or German adverts are vague about material rewards, they are precise about qualifications. They usually demand a degree
in ..., not simply a degree. In Germany, for example, a technical director for a machine cool company will be expected to have a
Dipl-Ing degree in Mechanical Engineering.

French advertisements go further. They may specify not just the type of grande ecole degree, but sometimes a particular set of
institutions (Formation superieure X, Centrale, Mines, HEC, ESSEC), these being the most famous grandes ecoles.

All this contrasts with the vague call for «graduates» (or «graduate preferred») which is found in the UK. British companies often
give the impression that they have a particular type of applicant in mind, but are not sure about the supply and will consider others.
Their wording suggests hope and uncertainty, as in this advertisement from The Times: «Whilst education standards are obviously
important a large measure of personal oomph* is likely to secure the success of your application».

In the UK qualification beyond degree level make employers nervous, but in France or Germany it is difficult to be «overqualified».
Many people on German executive boards have doctorates and the French regard five or six years of intensive post-baccalaureat
study at a grand ecole as ideal training. British managers are not selected primarily for their intelligence, as managers are in France,
or for their expert knowledge, as in Germany, Instead, the British give importance to social, political and leadership skills.

This difference also shows in the personal qualities mentioned. British advertisements stress energy, ability to communicate and
motivate. German advertisements like achievement, but it tends to be less personality-driven. German companies want candidates
with sound knowledge, experience and competence in their field. They rarely recruit novices as do British employers. French
advertisements refer more to intellectual qualities like analytical aptitude and independence.

Even the tone of the job advertisements is different in the three countries. By French and German standards, British advertisements
are very racy**. They attract young executives with challenges such as: «Are you reaching your potential? », whereas French and
German advertisements are boringly direct, aiming to give information about the job rather than to sell it.

All these points are to three different conceptions of management. The French regard it as intellectually complex, the Germans as
technically complex, and the British as interpersonally complex. But they agree on one thing: it is complex.

Jean-Louis Barsoux

*oomph=enthusiasm

**racy=bold, exciting

Tekct Ne2 New Kids on the Business Block: Thatcher's Enterprise Babes are Taking the Tycoon's World by Storm

Dylan Wilk runs his own multimillion-pound business and could afford to retire. He draws a six-figure salary and drives a bright
yellow BMW M3. Holidays are spent in California or skiing in Austria.

But Wilk is only 23 years old. He set up his company, Gameplay, at the age of 20 and in just three years it has become Britain’s
second-largest mail-order supplier of computer games with 35 staff and a turnover of £7.5 million in 1997, set to double this year.
He is one of Thatcher’s babes — the children born or brought up since 1979 when she swept to power and started the enterprise
revolution.

Now as ‘young adults’ they are taking the business world by storm. One in eight of all startup businesses is founded by an
entrepreneur aged 16 to 24 and there is a growing band of teenage and twenty — something tycoons. They include 14-year old Tom
Hartley, who recently hit the headlines after becoming Britain’s youngest self-made millionaire by selling Porsches.

Andrew Collins, 21, started Firemagic Fireworks, at the age of 19. He is turning over £100,000 a year and has just taken on a new
partner, his former chemistry teacher, Pete Taschimowitz, who encouraged his interest in pyrotechnics.

Collins loves his work but admits success has come at a price. ‘Starting a business at that age is not easy. I have to work seven days
a week and my social life is out of the window. My girlfriend doesn’t even like fireworks’.

Several organisations have been set up to help young entrepreneurs; including the Prince’s Youth Business Trust, a charity that
offers loans and advice, and oil company Shell’s Live WIRE scheme, which provides free guidance. But young hopefuls face
greater barriers than their mature counterparts and run high risk of failure.

In spite of some undeniable success stories, two-thirds of startups by under 25s end in failure within four years, a far higher rate
than for older people. Eighties’ entrepreneur Alan Sugar, who set up his first business at 19, believes starting too young can be
damaging. Sugar says: ‘I would not want to see many entrepreneurs straight out of school. They need to have some experience of
work and real life.” Many also face a daunting hurdle trying to raise finance, since banks are often unwilling to lend to someone
without a financial record. Gulam Kadir, 21, had to overcome his bank manager’s opposition to found the Ruhani Moslem Funeral
Service at the age of 19. It now has a turnover of nearly £100,000. Kadir says: ‘I was turned down for a loan because they said I was
too young for the funeral business. People do not expect a young person in this area. I knew it wouldn’t be easy, but I was




determined.’

Youngsters may also experience prejudice from customers and suppliers who see them as naive and inexperienced. Victoria
Goodwin, 22, set up her own decorative finishes business based in Sheffield when she was 20, and has recently worked on the set of
a TV soap opera. She says: ‘Being young can be a drawback, but it can also be an advantage because some customers believe you
don’t have preconceived ideas and will do what they want.’

Richard Street, chief executive of the Prince’s Youth Business Trust, believes future generations must learn the lessons of Thatcher’s
children or risk losing out in the employment market. He says: ‘Business education would certainly benefit young people: not all
will become entrepreneurs, but they need to be prepared because they will have flexible careers with periods in jobs and periods of
self-employment.’

Mail on Sunday

TEKCT Ne3 ADVERTISING

It is impossible to imagine our television, newspapers, radio, Internet and even streets without advertisements. Nowadays
advertising plays an important role in modern life and in the life of every person. We can’t imagine our life without advertising
because every day we hear or see advertising, we try to find information we need in hundreds of advertisements. Even when we go
for a walk or just shopping we see a lot of different advertisements in the streets.

Advertising serves to notify in various ways the new goods or services and their consumer properties, and is directed to the
potential consumer, paid by the sponsor and serves for promotion of its production and ideas. Advertising is a part of
communication activity of a firm, alongside with publicity and stimulation of selling. Advertising unessentially imposes the goods
on the buyer. Sometimes it simply forces to recollect the last concrete mark or the name of the goods or service when the customer
makes the choice.

There are a lot of definitions of the word “advertising”. For example, advertising is collective term for public announcements
designed to promote the sale of specific commodities or services. Advertising is a form of mass selling, employed when the use of
direct, person-to-person selling is impractical, impossible, or simply inefficient. It is to be distinguished from other activities
intended to persuade the public, such as propaganda, publicity, and public relations.

Modern advertising is an integral segment of urban industrial civilization, reflecting contemporary life in its best and worst
aspects.

The basic underlying advertising idea is the idea of human needs. Need is the feeling of shortage of something experienced
by the person.

The second initial idea of advertising is the idea of human requirements. Requirement is the need which has accepted the specific
form according to a cultural level and the personal features of the individual. Requirements of people are practically boundless, but
resources for their satisfaction are limited. So the person will choose those goods which will give him or her the greatest satisfaction
within the framework of his or her financial opportunities.

The structure of advertising contains the following five basic moments:
- The first one, it possesses the ability to draw attention.
- The second one, the force of influence of advertising on the emotions of consumers.
- The third one, how strong is the force of influence.
- The fourth one is its informative value.
- And the last, the fifth one, we should know for sure whether the person will want to read the message or to see an advertising
roller up to the end. We must know how effectively advertising gains attention of the people.

Organizations that frequently spend large sums of money on advertising that sells what is not, strictly speaking, a product or
service include political parties, interest groups, religious organizations, and military recruiters. Non-profit organizations are not
typical advertising clients, and may rely on free modes of persuasion, such as public service announcements.

While advertising can be seen as necessary for economic growth, it is not without social costs.
Advertising is an essential part of business. Ads are necessary either for the manufacturer or for the buyer.

Civilization has made a great step in the development of advertising. It has turned into a powerful global network from primitive
cries. I think that we can also name our present day era “the era of advertising”, because everything is advertised and everything can
be found in adverts.

5.2. Tembl NUCbLMEHHBIX PadoT

TecToBbIC 3aJ1aHUS 110 AUCLUILIMHE «I/IHOCTpaHHHﬁ SA3BIK»

1. Advertising and publicity

a) CBs3u ¢ 00IIECTBEHHOCTBIO
b) CpenctBa HHGOpPMALUH

c) Pexmrama u mpomnaranna

2. Public relations

a) [ToTeHumanpHbI NOKyNaTENh
b) CBsi3U ¢ 00IIECTBEHHOCTHIO
c) CepuitHOEe TIPOU3BOJICTBO

3. Promotion

a) CopeiicTBre B poJake KaKoro-Iubo ToBapa
b) BsriBecka

c) Cmpoc

4. Media
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Pacxonnr

Pexomennanus

Cpencra nHpopMauu

Sign

BriBecka

IToTeHIManbHBIN MOKyMAaTENb
Oco0OeHHOCTh, AeTalb, IPU3HAK, CBOHCTBO
Brochure

Henocrartok, yObITOK, ymiepo

Bpomrtopa, Oykiet, mpocexT

OOmBsBICHNE, PeKIaMa

Commercial

KopoTtkas 3BykoBasi pekigaMa WM BHAEO PeKiIaMa Ha Pajuo WU TeJIeBUACHUU
DyproH WU rpy30BUK ¢ OPKECTPOM
CraenasHBII 1O 3aKazy

Direct mail

OOBsBICHNS, CBEPCTAHHBIC ITO TEMATHKe, KITaCCH(UINPOBAHHBIC OOBSBICHHUS
Meron MapKeTHHra, Ipy KOTOPOM KOMITAHWU PAcCBUIAIOT 00pasIlbl CBOEH MPOIYKIMH ITOTEHIHAIBHBIM 3aKa3dnKaM
XKypnan nist MaccoBOro notpedutens
Demand

Kynon

Hocyr, cBoOoHOE Bpemst

Crupoc

Lead

IloTeHuManbHbIM NOKYNATENh

®Dopma BeIpaXeHUsI, POPMYIUPOBKA
Hapnexxnocts

Feature

Pexnmamuast aduma

OcobeHHoCTb, JIeTallb, IPU3HAK, CBOMCTBO
WudopmannoHHbIH OI0IIETCHD

Sales campaign

Meps! 10 OpraHU3allud U CTUMYJIUPOBAHHIO COBITA
Kamnanust o opraHusanuy U CTUMYJIUPOBAHUIO cObITa
CtumynupoBaHue cObITa

To benefit

[lepenaBatp (4yBCcTBa M T.I1.)

ITomMorats, IPHHOCUTD TIOJIB3Y
OmnyOuKoBaTh PeKIIaMHOE OOBSIBICHUE
Large-scale production

CepuiiHOo€ TTPOU3BOJICTBO

IIpsimast mouroBas pexyiama

I'aserHbIil KHOCK

Mass market

OtpacneBoii xKypHai

CBs13b C 00IIECTBEHHOCTHIO

PBIHOK TOBapoB MaccoBOTO MPOMU3BOJCTBA
Consumer demand

KypHan mis MaccoBoro morpeduTens
Crpoc HaceneHus, HIOTPEOUTENBCKHUN CIIPOC
Vaugnas pexiama

Spending

Pacxonpl, TpaTh!

Jo6poskenaTenbHOCTD; peryTanus GUPMBI, TPECTHK QPUPMBI
Pexnamubiil mut

Slogans

Pexnmamuas aduma

BbIBECKA

CroraH (JIO3yHT, TIPHU3HIB)

Rational appeal

Jlocka oObsBICHUI

[Ipu3sIB k pasymy

Cnucok aapecaToB

Emotional appeal

OMOIHMOHATIBHBIN MPU3BIB

Cuna yoexaeHust

CpencTBo pekiaMbl

Marketing efforts
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Meps! 110 OpraHU3aliy U CTUMYJIUPOBAHUIO COBITA
Ony0IMKOBaTh PeKJIAMHOE OOBSIBIICHUE
Crucok agpecaToB

Sale promotion

Crnpoc HaceneHHsl, HOTPeOUTENbCKUI CIIpoC
CtuMynupoBaHue cOBITA

Toprosis uepe3 UHTepHeT

Ad (cokp. ot advertisement)
OOBsBICHUE, PEKITaMa

Hocyr, cBoOoIHOE BpeMst

CBOOOIHBIN TOCTYI, OTKPBITBIN JOCTYI
To place (publish, run) an advertisement
Pexnama u npomarasga

Viuunas pexiama

Omy0nuKoBaTh peKiIaMHOE OOBSIBICHUE
Wording

®dopma BEIpaXEHUS, GOPMYITHPOBKA
BriBecka

Pexomenpanus

Audience

Cnmcok aapecaToB

Paguocnymareny, Tene3putenn

CpenctBa ot 00JIC3HU, MEIUKAMEHT, JEKapCTBO
Newsletter

WudopmannoHHbIH O10IIETCHD

lazeTHbIil KHMOCK

CepuiiHO€ TTPOU3BOJICTBO

Bulletin board

BriBecka

Jlocka oObsIBIEHUI

PexitaMHBIN 1IUT

Poster

Pexnamuas adurra

Pacxonpl, Tpatsl

Henocratok, yOBITOK, yiepo

Customized

CrhenaHHBIH 1O 3aKazy

CopeiicTBHe B IpoJaXke KaKoro-JI. ToBapa
PBIHOK TOBapoOB MaccoBOTO IMPOM3BOJCTBA
Mailing list

Meron MapKeTHHTra, IpH KOTOPOM KOMITAHHU PAacCBUIAIOT 00pasIibl CBOCH MPOIYKIIMU ITOTEHIUAIBHBIM 3aKa34uKam
Cnmcok aapecaToB

Crpoc HaceneHus, HIOTPEOUTENBCKHUN CIIPOC
Television network

TeneBuznoHHas ceTb

KopoTxkast 3BykoBasi pekiiaMa WJIM BUAEOPEKIaMa Ha Paguo WIN TeJICBUICHUH
Pexnamuas adurra

On-line store

Toprosis uepe3 UHTEPHET
WuTepHer-marasux

OOBbsBIICHHE, peKiiama

E-commerce

Bboneyronsromue cpencrsa
OMOLMOHATBHBIN MPU3bIB

Toprosnst uepe3 Unrtepuer

Advertising medium

OOmsBICHKE, pPeKIaMa

CpencTBo peKiamMbl

Be3ankoroiapHBIN HAIUTOK

News-stand

WndopmaunoHHsii O10/U1€TEHD

Pexnama u npomarasga

lazeTHbIil KMOCK

Coupon

Kynon

BriBecka

Oco06eHHOCTh, AeTalb, IPU3HAK, CBOHCTBO
Trade magazine
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WuTepHer-mara3ux
CTuMynupoBaHUE COBITA
OtpacneBoii xKypHa

Consumer magazine

CBs3b ¢ 00IIECTBEHHOCTHIO
KypHan s MaccoBoro motpeOuTess
PBIHOK TOBapoOB MaccoBOTO IIPOHM3BOJCTBA
Persuasive power

[Ipu3sIB k pazymy
OMONMOHATBHBIA TPU3bIB

Cuna yoexaeHus

Direct-mail advertising

Meroa MapKeTHHra, IpHd KOTOPOM KOMITAHHU PAacCBUIAIOT 00pasIbl CBOCH MPOXYKIMH IMOTCHIUAIBHBIM 3aKa3uHKaM
IIpsimast mouroBas pexyiama
Toprosis uepe3 Murepuer
Outdoor advertising

CBOOOHBIN TOCTYII, OTKPBITBIH JOCTYI
@yproH Uiu rpy30BUK C OPKECTPOM
VYauuHas pexiiama

Billboard

Pexmamuas adurra

PexnaMHbBIi IUT
HupopManmoHHbIH OIOJUIETEHD
To appeal

OO6patmaTbes

YroBapuBaTh, CKIOHSTh, YOEXKIATh
ITomoraTh, NPUHOCUTH NOJb3Y
Advertising as a career

Pexnama xak xapbepa

PexnamHuasi B MapkeTuHre
Pexmama kak TBOpUECKHil Iporiecc
To earn money

Tpatuth neHbru

3apabaThIBaTh CHBIH

3aprnaTa

Salary

Tpatuth AeHbIU
VHTepHeT-Marasux

3apmuiata

To be employed

BbITh TpYnOYCTPOESHHBIM

HaBbiku

Aynutopus

Highly- paid job
BricokooruraunBaemas pabora
PykoBoaurens

OnsIT

Skills

HaBbiku

OnsIT

CnocobHoctu

Abilities

HaBbiku

CnocobHocTu

PykoBonurens

Experience

OnbIT

PykoBonurens

ITogunHEHHBIN

Executive

PykoBoaurens

[omunnénnpIit

OrmbiT

Career promotion

[IponBuxenue B kapbepe

Kapbepa kak TBOpUeCKHH Tporecc
KapbepHoe npenmymiectso

To earn reputation
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3apabaTsIBaTh PEIyTaLUio
3apabaThIBaTh NCHBIH
Kapbepnas nectauna
Career ladder
Kappepnast nectHuna
Hasbiku

OrnbiT

Employee

Crykanmii

HavanbHauk

TakTuka

A promotion tactic
TakTuka IpOABHKEHUS TOBapa
CroxeTHas JTMHUA
baprepHble cucremsl
Placement fees

[TnaTa 3a pa3Memenne
beszankoronbHbI HAMUTOK
Pexnama

Barter systems
Bbaprepnas cucrema
baprepHble cucremsl
CepBuUCHOE NPEATIOKEHNE
Service deals
CepBuUCHBIE IPEATOKEHUS
JBrxymas cuna
TakTuka MPOABHKEHUS
Driving force

T'ubxocth

JBmxymasi cuia
ToBapsl U yciayru
Naming

HaumenoBanue
I{eHooGpa3zoBaHue
YmnakoBka

Pricing

YnakoBka
IleHooOpa3zoBaHwue
Oo6mecTBO

Consumer society
YnakoBka

OO6mecTBO moTpeduTENeH
T'ubxocth

Flexibility

Tubxocth
HanmonansHoe coObITHe
Hapyxnas pexnama
Business firms
Kommepueckue GpupMel
Hapyxnas pexnama
Cuia yoexxaeHust
Supply

Cnpoc

[Ipennoxxenue
Aynuropus

Target audience

Cuna yoexaeHus
Bpomurtopa

Ieneas aynuropus
Competitor

Konkypent

Aynuropus

Hosoctu

To compete with
Konkypuposars

ensr

PexmaMHbIle OOBSIBICHHS
Testimonal




a)
b)

c)

73.

a)
b)

<)

74.

a)
¢)

75.

a)
b)
)

76.

a)
b)
)

77.

a)
b)
)

78.

a)
b)

¢)

79.

a)
b)

c)

80.

a)
b)

©)

81.

a)
¢)

82.

a)
b)
¢)

83.

a)
b)
©)

84.

a)
b)
©)

85.

a)
b)

¢)

86.

a)
b)

c)

87.

a)
b)

©)

88.

a)
¢)

89.

Pexomennanms
T'ubxocTh

MecTHBIE HOBOCTH
Local news

MecTHbIE HOBOCTH
HanmonansHOE coObITHE
Bpomtopa

National events
HaumnoHnanbsHbie COOBITHS
Pexomenmamms
HanuonanbHble HOBOCTH
National news
HanuonanbHble HOBOCTH
Pexomenpanyu
PexnaMuble 0OBSIBICHHS
Advertising industry
PexmamMHast WHIyCTpHS
PexmaMHbIle 0OBSIBICHHS
Pexiamubie cooOueHus
Advertising functions
ODYHKIIMU peKJIaMbl
[ToTeHunanbHBI NOKyNATENh
Crupoc

Potential buyer
IloTeHuManbHbIM NOKYNATENh
[Ipennoxxenue

Crnpoc

Advertised products
Pexnamupyemble TOBapbl
Bpomurtopa

Aynuropus

Advertising message
Pexitamuoe cooOuienne
Llennt

KonkypeHTbI

Prime time

Jlydiiee Bpemst AJ1s1 peKIaMbl
Crnpoc

Pexomennanms

A way of advertising
Crioco0 pekambl
PeximamMHOe cooOreHne
Tupax

Eye-catching

Yro-To Opocarorieecs: B riiasa
Pexomenpanmu

Tupax

Circulation

Tupax

OObsBICHUE

[Mupoxkas ayauropus
Wide audience
Iupoxkas aynuropust
DMOLMOHATIBHBIN MPU3BIB
OrnbiT

Goods // products
VYenyru

ToBapsl

Aynuropus

Services

Yenyru

[IponykTel

Jensru

Extra trade
JomnonHuTtenbHas TOProBis
MecTHBIE HOBOCTH
Pexnamonarens
Advertiser




a) Pexnama

b) Pexnamonarens

c) PexnamupoBats

90. To make successful career
a) JenaTtb ycnemHyro Kapbepy
b) Jlydnmii crioco® pexiaMsbl
c) TakTHKa MPOIBIKCHUS TOBAPOB
91. Means of promoting

a) Crioco6 npoABMKEHUs
b) KonkypeHT

c) Pexnama

92. The choice of media

a) Breioop CMU

b) Br160p KOHKYpEHTOB

c) Crioco6 mpoaBIKEHUS
93. Advertising activities

a) Pexnamuble MeponpusaTus
b) CoznaBate 00pa3

c) Berpoennas pexiama
94, Advertising budget

a) Pa3mermmenne pexiambl
b) PexnaMHBIA OI0IKET

c) Pexnamnas crparerus
95. Advertising strategy

a) PexmamHast ctparerus

b) PexnamHas koMnaHwust

c) PexaMHbIi OrOKET

96. Advertising sponsor

a) CrioHCOp peKIaMbl

b) PexnamHas TakTHKa

c) Joxombr

97. Product placement

a) Pa3memenue pexiambl
b) CosznaBath 00pa3

c) BceTpoennas peknama
98. Revenue

a) Jloxo bt

b) Pacxoner

c) Permryrarus

99. Embedded advertisement
a) Bcerpoennas peknama

b) [MouckoBas cucrema

c) Crucok agpecaToB

100. Subordinate

a) Boznarpaxaenue

b) [omunnénnbrit

c) Komera

101. Jumping off point

a) Bmusate Ha Koro-1HO0

b) OTmpaBHas TO4Ka

c) OcBeIOMIIEHHOCTD

102. Remuneration

a) IMapTrEp

b) Bosznarpaxxaenue

c) Komera

103. Collegue

a) HavanbHuk

b) Komnnera

c) Togap

104. Partner

a) [Maptaép

b) [MomunHEHHBII

c) HavanpHuk

105. Advertising frequency

a) My3bikanbHOe 0(hOpMIICHHE
b) YacTOTHOCTD PEKIaMBI
c) Bponp

106. Awareness




a)
b)

c)

107.

a)
b)

©)

108.

a)
¢)

109.

a)
b)
©)

110.

a)
b)
©)
a)

111.

a)
b)

c)

112.

a)
b)

©)

113.

a)
<)

114.

a)
b)
©)

115.

a)
b)
©)

116.

a)
b)
©)

117.

a)
b)

¢)

118.

a)
b)

c)

119.

a)
b)

©)

120.

a)
<)

121.

a)
b)
©)

122.

a)
b)
©)

OcBeOMIIEHHOCTD

Co3znate 00pa3

O1eHNUTh

Brand

bpann

Komnnera

IToqunHEHHBIN

Knot

3aTpynHeHHe

VY 10BOJIECTBHE

Paznornacue

Lay out

[ImannpoBats

IToquuHATE

OxkymaemsIii TOBap

Lead time

VYBeaoMIIATE
[ToaroroBUTENBHBIN MEPUOLT
VBenuuuBaTth

OcBobOOXIaTH

Call attention to smth.
[IpuBneur BHUMaHUE K 4eMY-THOO
Pexnama kak kaprepa
Peximama B KOMMepUeckoit chepe
To make creative advertisement
[Iporno3 norozpt
Co3/1aBaTh KpeaTuBHYIO pEKJIaMy
TBopueckas peknama
Channels of communication
Llena 3a kauk

Kanansl cBs3u
[otpedurens

Consumer

[ToTpeburens
PenaxTupoBanue

Ilena 3a nponaxy

Cost per click

Ilena 3a npogaxy

Llena 3a xauk
PenaxtupoBanue

Cost per sale

OcBemarh COOBITHE

Ilena 3a nponaxy

Ilena 3a xkauk

Expert in the field of advertising
OOBHHATL KOTO-THOO0
DKcnepT B 00JaCTU pEKIaMBbl
OO011ee YKMCIIO TIOKA30B
Goal

[Iponsuxenue

Lens

Kapsepa

Cost-effective

Pazparonuii

PenTabenpHbIi
[Iponarommuit

Deal with

JloBepue

HaBbiku

Hmets nmeno ¢ ...

Decline

OTKI0HEHHE

OxBat

Ouenka

Evaluate

Heob6xoaumocTs

O11eHUTh

CrnocobHOCTH




123.

a)
¢)

124.

a)
b)
©)

125.

a)
b)
©)

126.

a)
b)
©)

127.

a)
b)

©)

128.

a)
b)

©)

129.

a)
b)

©)

130.

a)
¢)

131.

a)
b)
©)

132.

a)
b)
©)

133.

a)
b)
©)

134.

a)
b)

©)

135.

a)
b)

©)

136.

a)
b)

©)

137.

a)
¢)

138.

a)
b)
©)

139.

a)
b)
©)

Income

Pesynbrar

Joxon

Pemenue

Market share
U36BITOK

Jomnst Ha pbIHKE
VoexaeHue

Media clutter
Hwmets nemo c...
Pexnamuas TecHOTa
OTKJIOHUTH

On the scale

B macmrabe

Ouepk

Voexnars

Persuade
VBenoMiaThe
Voexnars
Heob6xoaumocTs
Profit

UYepra

ITpu6bLIH

Cdepa

Advertising agency
PexnamMHBIN 1IAT
Pexnamuas crparerus
PexnaMHOE areHTCTBO
Private notices
PykoBonurens
YacTtHble 00BABICHUS
PexnamuaOe MecTo
A trade sign
MpeuibHas onepa
Toprossiil 3HaK
Muias BeIBECKa
Mass media

CMH

Cpencteo mH(pOpMaIH
CBs3b ¢ 00IIECTBEHHOCTHIO
Headline

BriBecka

IInakat

3aroioBok

A market place
KonkypeHT

Poinok

Tupax

Advertising
Pexnamomarens
PexnamupoBanue
Pexnama
Advertising space
Merton mapkeTuHra
Pexnamuaoe MecTo
Crioco0 peknambl
To be promoted
BbITh IPOABHHYTHIM
BEITh TONEpaHTHBIM
BBITh KpeaTUBHBIM
Publicity department
Pexmamuas adurra
PexnamusIii oTaen

Pexnama kak BUJ OCATCIBHOCTHU

Advertising media
Buytpennss pexnama
IIpuBbIuHOE AETO
Pexnamusie CMU




140. To create an image

a) CosznaBath 00pa3

b) OnuceiBath 00pa3

c) Pa3pabotka

141. Means of promotion goods and services
a) ITpoxBurats TOBap

b) Crioco0 TpOIBIDKEHUS TOBapOB

c) CTuMynHupoBaTh HOTPEOUTENBCKUN CIIPOC
142. Long-term investments in advertising
a) Jlonrocpo4Hsle BIOXKEHUS B peKIaMy
b) XKypran mas MaccoBoro morpedIeHus
c) [TakeT mporpaMMHOro odecredeHus
143. The choice of media for advertising
a) PBIHOK TOBapoOB MaccoBOTO IIPOHM3BOJCTBA
b) Meps! 110 OpraHU3aluy U CTUMYJIUPOBAHUIO COBITA
c) Brei6op CMU asst pexinamMbl

144. Competitiveness

a) KoHkypeHTOCTIOCOOHOCTD

b) LenooOpa3zoBanue

c) Kuock

145. Advertising placement

a) Kapbepnble mytu

b) Pazmemienue pexiaambl

c) Tubxocth

146. A leading character

a) Komern

b) OrnpaBHas TOYKa

c) Jlunupyronwii mepcoHax

147. Below the line savings

a) Huskue neHsl

b) [Tnara 3a pa3menicHus

c) BaprepHbie cucTeMBbI

148. Packaging

a) Llenoo6pazoBanne

b) YnakoBka

c) HaumenoBanue

149. To stimulate consumer demand

a) IlouckoBas mamuHa B MHTepHeTe

b) CTUMynHpOBaTh MOTPEOUTEIBCKHUN CIIPOC
c) [otpeburenbckuii cpoc

150. Revenue stream

a) JBrxymas cuna

b) [ToTox moxom0B

c) Joxoxn oT pexiamsl

151. Succeed in advertising

a) 3apabaTbIBaTh pemyTanus

b) Jo6uBatbecs ycrexa B pekiame

c) [Momydats BO3HArpaxacHue

152. Career paths

a) PykoBoguts KeM-TO

b) KapbepHbie myTH

c) KpeatuBHas xoHuenuus

153. Have a brilliant reputation

a) OtnpaBHas TO4YKa

b) HMeTh OnecTANIyo penyTauio

c) 3apabaThIBaTh PEITyTalHio

154. Media buyers

a) CMU

b) INokynaremu CMU

c) Pexnama u CMU

155. Advertising job

a) Cuyxammii

b) Pabora B pexname

c) Pa3mernenue pexiambl

156. Advertising research

a) OTtpacneBoii xypHai

b) Jeranu3upoBath

c) UccnenoBanue B 0061acTU pEKIaMBbl




157. Consumer psychology

a) [ToTpeburenbckuii cnpoc

b) INcuxomorus motpeduTens

c) BBomuts B 3a0myxaeHHe

158. Get an education in advertising
a) [TnaTHBI pekaMHBIA POMK

b) Mepsbl IO OpraHU3alud U CTUMYJIHPOBAHUIO COBITA
c) IMomyunts obpa3oBanue B chepe pexIamsl
159. Buy advertising space or time in the media
a) Martepuansl A1l AEMOHCTpPAIIUN
b) CrienuanucThl O TMEYaTHOW MPOILYKIUU
c) [Moxynate peknamHoe Mecto win Bpems B CMU
160. Shopping areas

a) ITrommanky st HOKYIOK

b) Ob6cmyxUBaHUE CICITKU

c) INokynate pexiamy

161. Full-time job

a) CoznaBate 00pa3

b) PaGora ¢ moHo# 3aHATOCTBIO

c) Pabotath B chepe pekambl
162. To get a salary

a) Ilomyyats 3apmiary

b) TpaTuTh ACHBIH

c) BrimutaunBath

163. Free of charge

a) Berpoennas pexiama

b) becruiatio

c) Onobpenne

164. To get degree in PR

a) CrennanusupoBatbes B chepe PR
b) INomy4ars mummom B cdhepe PR
c) Nmerts cBs3u B chepe PR

165. Personal qualities

a) IepconanpHBIC KadecTBa

b) IlepcoHanbHEIN HampaBiIeHUE
c) INepconansHoe omoOpeHue

166. Product endorsement

a) KpeatuBHas xoHuenuus

b) SI3BIK peKIIaMBbl

c) Opnobpenue ToBapa

167. Repetition

a) ITosTOp

b) Bosnarpaxnenue

c) Hanexuocts

168. An appeal to fear

a) ITpu3eIB X cTpaxy

b) [Tpu3sIB K pazymy

c) [pu3sIB K SMOIHAM

169. Special offers

a) CriennanbsHbIA TOBAp

b) CrenanbHOE TIPEJIOKECHHE

c) CrienmasibHEIA 00pa3

170. Persuasive advertising

a) YbenurenbHas pexinama

b) Bcerpoennas peknama

c) Hapyxnas pexiama

171. The technique of advertising

a) Crioco6 pexiaMbl

b) Bun pexmamsr

c) TexHHKa peKIaMBbI

172. Creative concept

a) KpeatuBHas 1u4HOCTH

b) KpeatuBHast koHIIETIITUS

c) Huzaitaep

173. To attract advertisers

a) Huszkue nenst

b) [IpuBnekarp pexinamoparesnei

c) [IpoxBurate pexaamy




174. Demonstrated materials

a) IToTox mOoX0m0B

b) [Tnara 3a pa3menicHue

c) JIeMOHCTpAIMOHHBIE MaTEePHAIbI
175. Print specialist

a) Tubxocth

b) [ponykt, pexnmamupyembrii B CMU
c) CrenyanncTsl 1o NMeYyaTHOW MPOLYKINH
176. Product and packaging designers

a) ToBapsl u ycinyru

b) CoznaBate 00pa3

c) JwnzaiiHepsl NPOAYKIIMM M YITaKOBKH
177. To occupy a position in advertising
a) OTBeTCTBEHHASI JOJDKHOCTH B Chepe peKIaMbl
b) 3aHNMaTh AOJKHOCTH B chepe peKIaMbl
c) IIpuBnekats paboTomareneit

178. To boss somebody

a) PykoBomuUTh HpeanpusiTHEM

b) PykoBoguTth KeM-TO

c) PykoBoaute Tpynmoi moaeit

179. To pay salary

a) Wmets 3apmnary

b) BrimraunBaTe 3apruiaty

c) Tpatute AeHbIU

180. Big-time advertisers

a) Cnucok aapecanToB

b) KpymHble cepbe3Hble peKiIaMoaaTel I
c) PexnamHbIe KiTuIie

181. Advertising related problems

a) Toprosnst uepe3 Unrtepuer

b) [IpoGireMb1, OTHOCAIIHECS K peKIIaMe
c) Crioco0 TpOBIDKEHUS TOBapa

182. Global advertising

a) I'mo6GanpHas pexiama

b) MexxyHapoaHast TOPTOBIIA

c) I'moGanbHBIN PHIHOK

Product and Corporate Advertising
1 Read the following article and choose the best sentence (A-I) from the list opposite to complete each gap.
Would you call your friends if it meant hearing ads every three minutes - er, make that free minutes?

You pick up the telephone, dial the number and before it rings a cheerful voice says, "Hello! This call is sponsored by..." 1
We've come to tolerate (maybe) TV ads that cut into movies just at the dramatic moment, or intrude on soccer matches right when
crucial play begins. In American football, referees even halt play for commercials. But how many people would be willing to have a
phone call repeatedly interrupted for "a brief word from our sponsor"?

Answer: plenty.

That's the verdict from Sweden, where an outfit called Gratistelefone is the offering free, advertising-supported calls in a two-month
trial. Lines are overloaded. . They are not, it seems. A caller dials a toll-free number, then dials any other number in Sweden.
3. There's no charge for as the caller - or the person called - wants to talk, or is willing to have conversation punctuated by
chirpy jingles. « . But giveaways know no age barrier, says Borden. "We were a bit amazed, but we're getting lots of middle-
aged and older people. For them it's no bother." He wouldn't confirm published reports that the system is getting 30,000 callers a
day, but did say it is so popular that on some evenings the circuits are jammed. And what's in it for advertisers in this brave
new medium? s . "Because the ad only 10 seconds long and your friend is waiting on the line, you can't really go to the
bathroom," says Broden. "It's very cost-efficient." A handful of organizations, including a movie theater chain, a radio station, a
snacks company and a charity, are already running ads, which cost about 13 cents per spot, and dozens more have expressed
interest. Gratistelefone has bigger, not to mention Big Brother-like plans. ¢ . Then, different callers might hear different ads,
tailored to the advertisers' needs. There's even the technology to play separate ads to each person on the line - the caller from the
rural north might hear a pickup truck pitch, while the recipient in Stockholm could listen to one for a local restaurant. The company
plans to extend the service nationwide in Sweden in the next few months, and it has been deluged by inquiries from other countries.
If the (READ TIME!) idea catches on and (READ TIME!) consumers elsewhere prove tolerant (READ TIME!) of such
interruption, who knows where it may lead?

By Jay Branegan




England freephone cinema
American toll-free movie theater

Each ad has a very small — but equally captive — audience.

Gratistelefone leases capacity from other telephone operators at bulk rates.

“We were afraid consumers would be annoyed by the breaks,” says Peter Borden, the marketing director.

. Future customers will have to provide a telephone number and all-important demographic data — age, sex marital status,
address and so one.

We put up with commercial between songs on the radio.

They hope to make profits by charging advertisers for the chance to reach the world’s most narrowly targeted audience.
Not surprisingly, young people and students have been the biggest users in the test.

Although Sweden’s telephone market has been competitive for some time, long-distance charges can still be high.

The callers hears one 10-second ad while the connection is made, another in a minute, and then one spot every minutes.

CREE

TEQTEME

2 Combine a word from A with one from B to match each of the definitions below.
A

Target

Celebrity

Hard

Company

Ad

Publicity

Public relation

Product

B

Sell

Logo
Audience
Endorsements
Launch

Event
Agency

Stunt

1. an aggressive, persuasive way of selling of product

2. the marketing and advertising effort that is

organised to promote a new item whet it goes on the market

3. a printed symbol that stands for a business or their brand

4. an organised gathering to get media coverage for a brand,
product or store opening

5. the demographic group that an advertising campaign is

aimed at

6. well-known people promoting a particular product

7. a firm that specialises in creating advertising campaigns

for business

8. an unusual, sometimes shocking action intended to attack

people’s attention in order to promote a brand or product

5.3. ®oHA OLEHOYHBIX CPEICTB

1.Choose the correct answer:

... birthday party was very interesting.
a) The b) A ¢) An

2. Tusually go out with Sam and Stan ... the evening,

a) on b) in ¢) from




3. BribepuTe IpaBUIBHBIIN IEPEBO MPEAT0KEHHUS:

If I'm not working, how can I survive?

a) Eciu st He pabotaro, s CMOTY BBDKHUTH?
b) Ecnu s He Oyny paboTaTh, Kak s CMOTY BBIKUTh?

¢) He paboras, Henb3st BEDKUTH?

4. Shedidn’t ...... French last year.

a) say b) tell c) speak
5. - ... will you come to me?
a) What b)When c)Where

6. Her eyes ...a very light blue.

A)are B)have C)has

7. The Kremlin is bigger .... the Tower.

a) as b) so ¢) than

8. What is the national musical instrument in Scotland?

a) the violin b) the bagpipes c) the guitar

9. The symbol of England is ....

a) a lion b) arose ¢) a dragon

10. My working day .... at 7 o clock.
A) begins B) is beginning C) am beginning

Choose the correct answer:

1. T have lunch with my parents ... 2 o’clock.

a) on b) at ¢) with
2. Iwentto __ hospital to visit him yesterday.
a) The b) A ¢) An

3. BribepuTe IpaBUIbHBIN IEPEBO MPEAT0KEHHUS:

Her parents have no money for her education and her father cannot work.




a) Y ee poauTeNel HeT ICHET Ha ee 00pa3oBaHue, a e OTell He MOXKET paboTaTh.

b) V ero poxureneii HeT neHer Ha 00pa3oBaHUe, a €ro OTel He paboTaer.

C) Ee POANTEIN UMCHOT AICHBI'M Ha €€ O6paSOBaHI/I€ 1 OTCL MOXKET HE pa60TaTL.

4. She doesn’t ...... English.

a) go b) tell ¢) know
5.-... will you fly next year?
a) Where b)When ¢) What

6.1 ... a student of an industrial college.

A)are B)have C)am

7. The Volga is longer .... the Thames.

a) as b) so ¢) than

8. What is the oldest university of Great Britain?

a) Harvard b)Cambridge c)Exeter

9. Where is the home of the British queen?

a) The Tower of London b) Westminster Abbey

10. . ..... many books on the shelf.
A) Thereis B)Is C) There are

Choose the correct answer:

1. I’'m going to the cinema with my sister...Sunday.

a) on b) in c) at

2. - ... did you phone her?

a) Who b)When c)Where

3. I want to buy ... sweets.

a)a b) some c) an

4. Mother didn’t let the children _ TV.

¢) Buckingham Palace




a) watch b) see ¢) look

5. BoiOepute npaBUIBHBIN MEPEBOA MPEATOKEHUS:

It is possible that the rules of the game will change in the future.

a) HeBO3MOXHO M3MEHHTH MPaBHUJIA UTPHI B OYIyIIEM.
b) Bo3MoKHO, 4TO TIpaBHIiIa UTPHI B OYy/IyIIeM HE H3MCHSTCA.

¢) Bo3moxHO, 4TO npaBua Urpsl B OyIyIeM H3MEHSITCS.

6. He .....a very busy day.

a) have b) has c) are

7. The Volga is longer .... the Thames.

a) as b) so ¢) than

8. How many parts does Great Britain consist of?

a)5 b)3 c)4
9. What birds live in the Tower of London?

a)the doves  b)the ravens  c)the swans

10. ... help me?

A)Canyouto B)Doyoucan  C)Canyou

5.4. IlepeyeHb BHIOB OIICHOYHBIX CPEACTB

Iepeuens BUIOB U HOPM KOHTPOIS AUCIUILIUHEL:

- BBIIIOJIHEHHE Y4E€OHBIX MHIMBUIYaIbHBIX 3aJaHUH B X0/I€ TIPAKTHYECKHUX 3aHATHI;

- KOHTPOJIBHBIN 0npoc (YCTHBIHN);

- BBIIIOJIHEHUE TECTOBOI'O 3a/1aHus;

- YT€HHE U TepPeBO] MHOSA3BIYHBIX TEKCTOB MPO(eCCHOHATBHOM HAlIPaBIEHHOCTH C LIENbIO MOTHOTO U3BIeYeHH HH)OPMAIHIH,
000011IeHHEe TPOYUTAHHOTO B BUie pedepara, pe3toMe, aHHOTALMN Ha PYCCKOM M M3y4aeMOM MHOCTPaHHOM SI3BIKE;
-IChbMEHHAs (prKcanys HHGOPMAIUHU B BUIE 3aIicel, KOHCIIEKTUPOBAHMS, IEIOBOTO IINChMa, a TAKXKE B BUIE TOKIIA/IOB,
pedepaToB, TE3UCOB U T.II.

6. YHEBHO-METOJNYECKOE 1 TH®OPMAIIMOHHOE OBECIIEYEHUE JUCIHUIIJIMHBI (MOAY JIS)

6.1. PekoMeHnayemas 1uTepaTypa

6.1.1. OcHoBHAasI TUTepaTypa

ABTOpBI, COCTaBUTEIIH 3arnaBue W3natenscTBo, rox
JI1.1 |Kapmnosa T. A., AHrmuickuil S361K: YueOHoe nocobue Mocksa: KnoPyc, 2020, URL:
Bockosckas A. C. https://book.ru/book/932756
JI1.2 | Xapuenko M. I, AHIIIIHACKUH S3BIK. Y4eOHOe 1Moco0ue 1o Mocksa: KuoPyc, 2020, URL:
Manaxosa E. b. (hopMHUPOBAHUIO TIPAKTHUECKUX HABBIKOB https://book.ru/book/936742
BEJICHUS IETIOBOM TIepenucku: YuebHoe mocobue




ABTOpBI, COCTABUTETH

3arnaBue

JI1.3 |BacumseBa E. A., AHTTIMIACKAN S3BIK 1JIS1 JUHTBUCTOB. Mocksa: KnoPyc, 2022, URL:
Komsixanora O. A., [MponeunyThIid ypoBeHb = Language, Linguistics, | https://book.ru/book/942410
Cunopkuna E. J1. Communication + ellpnnoxxenne: YaeOHNK

JI1.4 |Tommna /1. X., mox AHTIMHACKUHN SI3BIK IJI CICIIATEHOCTH Mocksa: KnoPyc, 2021, URL:
pen., BoBcu-Tusibe "Pexnama": YueOHUK https://book.ru/book/940078
JI. A., 3apynnas M.

B., ®umnmonosa E.
10., Yautko E. H.,
[lyrosa U. I.

JI1.5 |[Mowuceepa T. B., AHrnmiickuii s3sik. Insurance: basic terms, Mocksa: Pycaiinc, 2020, URL:
Kmumosa U. U., urgent issues and business applications: Yue6noe | https://book.ru/book/936161
[Mupokux A. 1O., nocooue
Kanyruna O. A.

JI1.6 |boronenosa C. B., nox |IIpoaBuHyTHINH aHTTTHHCKIH S3BIK IS Mocksa: KnoPyc, 2021, URL:
pen., Paituen JI. K., ryMaHUTapHbBIX HanpasieHunil = Advanced https://book.ru/book/939870
noxn pen., bakynes A. | English for Humanities: Y4eOHuK
B., Kupcanosa M. A,

Maxkaposa H. 3.,
Oiictpux A. A.

JI1.7 |Ksacosa JI. B., AHITIUICKUH SA3bIK B YPE3BbIUAHBIX CUTYaLUAX Mocksa: KnoPyc, 2021, URL:
Kasnarckas E. B., = help and rescue: YueOHoe mocobue https://book.ru/book/938654
Cadonona O. E.,

Bongpipesa A. A.

JI1.8 [ABerncsan H. T, AHITTHNACKUH S3BIK 715 I€I0BOrO OOIIEHMS. Mocksa: KnoPyc, 2015, URL:
Urnaros K. 1O. Tectbl: YueOHOe mocobue https://book.ru/book/915865

JI1.9 |JleBuenko B. B., AHTIicKui S36IK: YueOHoe nocobue Mocksa: Pycaiinc, 2020, URL:
Konppartiok JI. H., https://book.ru/book/933501
Mermepskosa O. B.,

[Mupokux A. 1O.
JI1.10 | ABetncsa H. I, AHITTHHACKUH S3BIK 715 I€IOBOIO OOIIEHMS. Mocksa: KuoPyc, 2020, URL:
HUrnaros K. 1O. Tectsl: YuebHOe mocobue https://book.ru/book/934228
JI1.11 |KBacosa JI. B., AHIHIACKHN S3BIK B UpE3BBIUYAHHBIX CUTYAIUSX Mocksa: KnoPyc, 2022, URL:
Cacdonora O. E., = Professional english in emergency: YueOHoe https://book.ru/book/941134
Bongsipesa A. A. nocobue
JI1.12 [Kapmoa T. A., JenoBoii anrnuiickuit A3bIKk: YueOHOE mocobue Mocksa: KuoPyc, 2020, URL:
Bockosckas A. C., https://book.ru/book/933522
3akupoBa E. C.,
Iunenko JI. I1.
JI1.13 | PagoBens B.A. AHTTUCKHI A3BIK B cepe yeuyr: YaeOHoe Mocksa: Uznatensckuii Lentp PUOTT, 2021,
nocobune URL: http://znanium.com/catalog/document?
id=376136
6.1.2. Jlono/THUTeJILHAS JINTEpaTypa
ABTOpBI, COCTaBUTEIH 3araBue W3narensCcTBO, TOI

JI2.1 |KapmoBaT. A., JenoBoii aHrnuiickuii A3bIK: Y4ueOHOoe mocodue Mocksa: KnoPyc, 2019, URL:
Bockogrckas A. C., https://book.ru/book/931093
3akuposa E. C.,

Hunenxo JI. I1.
JI2.2 |Tony6eB A. I1., Bamtok | AHTTIMIACKHH SI3BIK IJT BCEX CIIEIHATBLHOCTEH: Mocksa: KnoPyc, 2019, URL:

H. B., Cmupnosa U. b.

VueOHUK

https://book.ru/book/931742

W3naTenbcTBO, rox




ABTOpBI, COCTaBUTEH 3arnaBue W3naTenbcTBO, rox

JI2.3 |Bpens H. M., Amnrnuiickuit s1361K. ba3oBblif kKype: YaeOHUK Mocksa: KuoPyc, 2020, URL:
Iocnasckas H. A. https://book.ru/book/936858

JI2.4 |Kapmnosa T. A., JlenmoBoit aHTTTUIICKHI S3bIK: Y4eOHOe mocoone Mocksa: KuoPyc, 2019, URL:
Bockosckas A. C., https://book.ru/book/932519
3axuposa E. C.,

Iwenxo JI. I1.

JI2.5 |Tomy6eB A. I1., Bamtok | AHTIHIACKAH SI3BIK JJISL BCEX CIIEIUATIBHOCTEH: Mocksa: KuoPyc, 2018, URL:

H. B., CmupnoBa U. b. | YueOnuk https://book.ru/book/929941
6.1.3. Metoauueckue pa3padoTku
ABTOpBI, COCTABUTEIH 3arnaBue W3narenscTBO, rox

JI3.1 |JIuzynoBa H. M., AHIIMHACKUR A3bIK: YuebHoe nocobue Mocksa: Pycaiinc, 2017, URL:
Ooyxosa JI. 1O. https://book.ru/book/922096

JI3.2 | Mowuceesa T. B., AmHrnuiickuii s3biK. Insurance: basic terms, Mocksa: KnoPyc, 2018, URL:
Kmumosa U. 1., urgent issues and business applications. YueOHoe | https://book.ru/book/930533
Mupoxux A. 0., nocobwue: YuebHoe mocobue
Kamyruna O. A.

JI3.3 | Kaumona U. U., JlenmoBo aHTTIUHCKHIH SI3bIK: YUeOHUK Mocksa: KuoPyc, 2017, URL:
Mupoxux A. 0., https://book.ru/book/920832
BacwOuena . I

6.2. DiieKTpOHHbIE YueOHble U3JaHHUs M 3JIeKTPOHHbIe 00pa3oBaTe/IbHbIE pecypehl
31 |HMHUOH. - Pexxum noctyma: http://www.inion.ru
32 | Poccwuiickas rocynapcTBeHHas 6ubnuoreka . - Pexum noctyma: http:/ www.rsl.ru
93 | HammonaneHast aneKTpoHHast Oubnmoreka . - Pexxum qoctyma: http://nel.nns.ru
34 | bubnuorpaduaeckas mouckosas cucrema «bykunnct. - Pexxum pocryma: http://bukinist.agava.ru
35 | IIpeaMeTHO-OpHEHTHPOBAHHAS JIOTHUYEeCKast OnbnnoreyHas ceth . - Pexxum mocryma: http://www.libweb.ru
36 |Hayunas snexrpoHHas 6nbnmoreka. - Pexxum poctyma: www.elibrary.ru
6.3.1. JIunieH3MOHHOE ¥ CBOGOIHO PACIIPOCTPaHsieMOe MPOrpaMMHoe o0ecreyeHne, B TOM YHicJIe 0Te4eCTBEHHOTO
NMPOU3BOJACTBA
6.3.1.1 | 7-Zip ApxuBatop 7-Zip IIporpammuoe obecrniedenne o qurensud GNU GPL
6.3.1.2 | fAunexc bpaysep bpayzep Aunnexc bpayzep JlunensnoHHoe cornamieHue Ha UCOiIb30BaHue nporpamm Sunexc bpaysep
https://yandex.ru/legal/browser_agreement/
6.3.1.3 | LibreOffice Oc¢ucnsrit maker LibreOffice ITporpammuoe obecrieuenue no munen3uu GNU GPL
6.3.1.4 | Windows 10 Pro RUS Omnepauunnas cucrema — Windows 10 Pro RUS Tloamucka Microsoft Imagine Premium — Order
Nel43659 ot 12.07.2021
6.3.1.5 | 11O JIMHKO v8.2 nemo-Bepcusi 11O 1yt KOMIBIOTEPHOTO JIMHTAOHHOTO KAOMHETa JIeMO-BEpCHs
6.3.1.6 | Moxzilla Firefox Bpayzep Mozilla Firefox ITporpammuoe obecnieuenue o iunen3ud GNU GPL
6.3.1.7 | Kaspersky Endpoint Security AntuBupycnoe I1O Kaspersky Endpoint Security ans 6uzneca Crannaptasiii (350mrT).
Jorosop Ne TTP-00035750 ot 13 aexabps 2022r. (OOO Ilpuma AiiTn)
6.3.1.8 | CepBep anmunucTpupoBanus Kaspersky Security Center Cepsep agmuuuctpupoBanus Kaspersky Security Center
Horosop Ne TTP-00030672 ot 01.12.2020 (OOO IIpuma AiiTu)
6.3.2. TlepeueHb npodeccuoHAIBLHBIX 023 JAHHBIX M1 HHPOPMAIMOHHBIX CIIPABOYHBIX CHCTEM
6.3.2.1 | Konmekc — Ipodeccuonansubie cripaBouHbie cucTeMbl  https://kodeks.ru
6.3.2.2 | Korcynprant [Lmtoc http://www.consultant.ru
7. MTO (o6opyroBaHue U TeXHHYECKHE CPEACTBA 00y4eHUs1)
Ayn HaumenoBanue 1o OcHauienue
401 ITomemenne nis 7-Zip 60 mocaJOYHBIX MECT, TPEIo1aBaTeIbCKOe MECTO, JI0CKa,
MPOBEACHUS Supexc bpaysep MYJIBTUMEIUHHBIN TPOEKTOP (TIEPEHOCHOIT ), TIEPEHOCHO
3aHATHH LibreOffice HOYTOYK
JICKIIMOHHOTO
THTIA,
CEeMUHAPCKOTO

THUIIA, KyPCOBBIX




paboT (KypCOBBIX
MIPOEKTOR),
TPYIIOBBIX U
WHIWBUAYaTbHBIX
KOHCYJbTalUH,
TEKYILEro
KOHTPOJIS
IIPOMEKYTOUHOM
aTTeCTallUH.

402

ITomemenue misa
MIPOBEICHUS
3aHATUN
JIEKIIMOHHOT O
THUTIA,
CEMUHApPCKOTo
TUNA, KyPCOBBIX
paboT (KypCcoBBIX
TIPOEKTOB),
TPYIIIOBBIX U
WHIMBUAYaIbHBIX
KOHCYJbTAlINH,
TEKYILIEro
KOHTPOJISI U
MPOMEKYTOUHOMN
aTTecTaluu.

7-Zip
Snpexc bpaysep
LibreOffice

36 ocaioYHBIX MECT, MPEOo/IaBaTelIbCKOE MECTO, J0CKa,
MYITBTHMETUHHBIN TPOEKTOP (TIEPEHOCHOH), TepEeHOCHOH

HOYTOYK

403

ITomemenwne ns
MIPOBEACHUS
3aHATUMN
JICKIIHOHHOT'O
THIIA,
CEMHHAPCKOT0
THUTIA, KyPCOBBIX
pabot (KypcoBbIX
MIPOEKTOB),
TPYIIIOBBIX U
WH/IBUTYaTbHBIX
KOHCYJbTalUH,
TEKYILEro
KOHTPOJIA U
IIPOMEKYTOUHOM
aTTeCTaIiu.

7-Zip
Supexc bpaysep
LibreOffice

28 1mocaiouHbIX MECT, IPETOAaBaTEeIbLCKOE MECTO, JOCKA,
MYJIbTUMEIUHHBIN TPOEKTOP (IEPEHOCHOIT), TEPEHOCHO

HOYTOYK

404

ITomemmenue misa
MPOBEICHUS
3aHATHI
JICKIIMIOHHOTO
THIIA,
CEMUHAPCKOT0
TUTA, KyPCOBBIX
pabot (KypcoBbIX
MIPOEKTOB),
TPYIIOBEIX U
WHAMBUAYaIbHBIX
KOHCYNBTALINMH,
TEKYILIEro
KOHTPOJISI U
MIPOMEXYTOYHOM
aTTeCTaluy.

7-Zip
Sunekc bpayzep
LibreOffice

75 mocaJOuHBIX MECT, IIPEI01aBaTeIbCKOe MECTO, J10CKa,
MYJIbTAMEIUIHBIN TPOSKTOP (TIEPESHOCHOH ), TEPEHOCHO

HOYTOYK

406

[Tomemenue nms
MIPOBEICHUS
3aHATUN
JIEKIIUOHHOT'O
THTIA,
CEMHHAPCKOTO
TUINA, KyPCOBBIX
padoT (KypCoBBIX
MIPOEKTOB),
TPYIIIOBBIX U

7-Zip
Supexc bpaysep
LibreOffice

52 HOCaOYHBIX MECTa, IPEHOoAaBaTEIbCKOE MECTO, 10CKa,
MYJIBTHUMETUHHBIN IPOEKTOP (TIEPEHOCHOH), TepEeHOCHOH

HOYTOYK




WHAMBUAYaIbHBIX
KOHCYJbTALINM,
TEKYILEro
KOHTpOJIA U
MIPOMEXYTOYHOM
aTTecTalu.

407

[Tomemenue nmns
MIPOBEICHUS
3aHATUH
JIEKIIUOHHOT'O
THTIA,
CEMHHAPCKOTO
TUINA, KyPCOBBIX
padoT (KypCoBBIX
MIPOEKTOB),
TPYIIIOBBIX U
WHAMBUAYaIbHBIX
KOHCYJbTalNH,
TEKYILEro
KOHTPOJIS U
IIPOMEKYTOUHOM
aTTecTaluu.

7-Zip
Supexc bpaysep
LibreOffice

40 mocagoYHBIX MECT, NIPEIO1aBaTENbLCKOE MECTO, JOCKa,
MYJIBTHMETUHHBIN IPOEKTOP (TIEPEHOCHOH), TEpEeHOCHOH

HOYTOYK

408

[Tomemenune as
MIPOBEACHUS
3aHATHI
JIEKITHOHHOTO
THIIA,
CEMUHAPCKOTo
THTIA, KyPCOBBIX
paboT (KypCOBBIX
MIPOEKTOB),
TPYIIIOBBIX U
WH/IBUTYaTbHBIX
KOHCYJbTalUH,
TEKYILEro
KOHTPOJISI U
IIPOMEKYTOUHOM
aTTecTaIuu.

7-Zip
Snpexc bpaysep
LibreOffice

30 mocaJ0YHBIX MECT, IPEIo/1aBaTeIbCKOe MECTO, J10CKa,
MYJIbTUMEIUHHBIN TPOEKTOP (MEPEHOCHOIT), TEPEeHOCHOH

HOYTOYK

409

ITomemenue misa
MIPOBEICHUS
3aHATUN
JIEKIIMOHHOTO
TUIA,
CEMUHAPCKOT0
TUTA, KyPCOBBIX
paboT (KypCcoBBIX
IIPOEKTOB),
TPYIIOBBIX H
WHIMBUAYaIbHBIX
KOHCYJIBTALINM,
TEKYILIEro
KOHTpOJIA U
MPOMEKYTOUHOMN
aTTecTaluu.

7-Zip
Supexc bpaysep
LibreOffice

36 1ocaOYHBIX MECT, MPENo/IaBaTeIbCKOe MECTO, 10CKa,
MYITBTHMETUHHEBIN TPOeKTOp (TIEPEHOCHOH), TepEeHOCHON

HOYTOYK

YuranbH
BIN 34l

YuTanbHBIHN 3a71.
ITomenienue s
CaMOCTOSTCILHOM
paboThl

7-Zip

Supexc bpaysep

Mozilla Firefox

LibreOffice

LibreCAD

Inkscape

Notepad++.
1C:IIpenmnpusitue 8. Komruiekr
Kaspersky Endpoint Security
Maxima

StarUML V1

Windows XP Professional
Windows XP Professional

16 mocaoYHEIX MecT, pabodee MecTo OnbIHOTEKaps

6 xommbroTepoB PSGC-MX1333/INTEL Core2Duo
E2160/DDR2-667-116/ST380815AS/Intel GMA-
82945/Atheros L2 Fast Ethernet 10/100

4 xommeiotepa GA945GCMX-S2/INTEL Core2Duo
E2160/DDR2-667-116/ST3160815AS/Intel GMA-
82945/Realtek RTL8169

6 xommbroTepoB PSGD2-X/Intel Pentium 4-3.00GHz/DDR2-
667-11'6/ WD800JD/Radeon X300/Marvell 88E805

1 xommbrotep PSKPL-SE/INTEL Core2Duo E6400/DDR2-667
-216/ST380811AS/GF-6600/ Realtek PCle GBE
9200SE/Marvell 88E8001

6 moruTopos LG Flatron 1730s




MS Visual Studio Pro 2010 4 monutopa NEC AccuSync LCD73v
MS Visio Pro 2010 6 MmoHuTOpOB Samsung SyncMaster 740n
MS Project Pro 2010 1 monutop Samsung SyncMaster 920n
MS Access 2010 1 npunTtep HP LaserJet PRO m402n
MS Office Standart 2007 1 ckanep HP ScanJet G2410
123a CneunaiabHoe 7-Zip Cucremusblii 010k AMD FX-8120 1wt
MIOMEILEHNE IS Sunexc bpayszep Cucremnsrii 0ok Intel Core 2 CPU 4400 1.
XpaHEHUS U LibreOffice Monutop “LG L1718S” 1 mir.
npodunaktuueckor | Notepad++. MonuTop “BENQ CL2240” 1mT.
0 00CITy)KUBaHUS Oracle VM VirtualBox MonuTop “SAMSUNG 740m” 11ur.
y4eOHOTO Adobe Reader DC Habop ncatpymenToB 1 mt.
o0opynoBaHHS ZEAL Maspras cranmms Lukey 902 1 mt
Klite Mega Codec Pack IIpunatep SAMSUNG ML-1665 1 1.
Windows 7 Pro puarep SAMSUNG ML-1615 1 mr.
CDBurnerXP Kommyratop D-Link DES-1005D 1 mT.
Java 8 Poyrep Keenetic Lite (KN-3110)1 mt.
PDF24 Creator MMasnpuuk 40 Bt gep/pyuka 1 mr.
CCleaner Jlamna nacronpHas 1 mr.
Koncomns Kaspersky Security Cron 1-Tym0O0BBIi | mmT.
Center Cron 2 TymO0BBIi 1 mmIT.
Kaspersky Endpoint Security 11 Ctoi O(UCHBIH KOMITBIOTEPHBIN | IT.
ITAPYC-bromxer 8.5.6.1 CTonMK KOMIBIOTEPHBIN 1 mT.
Microsoft Office 2007 Professional | Cton 1-TyOO0BBIi ¢ BepxHEW NpuUCTaBKOM 11uT.
Plus CTynbsl TKaHEBBIC HA METaJIOKapKace 21T
10-Strike File search pro Cryn nepeBstHHBIHN 1T
10-Crpatix Cxanuposanue Cetn IMeimecoc “SUPRA 1800W” 1 mT.
10-Crpaiix THBeHTapu3anus Hlypymorept “Hitachi ds12dvf3” 1 mr.
Kommbrotepon Beb6-kamepa Logitech HD WebCam C525 1280%720 MicUSB -
4 wr
epdopatop [pan-M 1 mir.
Muxkpodon Yanmai R933 — 2 mt
Hoytoyx Asus X541U — 1 mT
Ipoextop Cactus CS-PRO.02B.WXGA-W — 1 mt.
IIpoexTop Acer QNX1310 — 2 it

8. METOJUYECKHE YKA3ZAHUA JJIAA OBYYAIOIIUXCS 11O OCBOEHHUIO TUCITUITJIMHBI (MOIY JIS)

B cootBerctBuu ¢ TpeboBanusimu GPTOC BO no HanpaBieHUIO TOATOTOBKH peaau3aiys KOMIETEHTHOCTHOTO MOIX0/1a
TpeTyCMaTPUBACT UCIIOIB30BAHHE B YICOHOM IIpOIecce aKTHBHBIX M HHTEPAKTUBHBIX (POPM IPOBEICHHUS 3aHATHH (paz0oop
KOHKPETHBIX 3a/1a4, IPOBEJCHUE OJIMII-0IIPOCOB, HCCIIEI0BATENbCKHE PAOOTHI) B COYETAHNH C BHEAYIUTOPHONU pabOTOH C IETIBI0
(hopMUpPOBaHUS U Pa3BUTHS NPO(ECCHOHATBHBIX HABBIKOB 00YJaIOITHXCA.

Y nenbHBII Bec 3aHATHIL, TPOBOJMMBIX B MHTCPAKTUBHOM (hopMe, COCTaBIACT He MeHee 15 % aymuTOpHBIX 3aHATHH (OnpeaeseTcs
®I'OC ¢ yuerom cnenmpuku OITOIT).

JlexumoHHsIe 3aHATHS gononHsorcs [13 u pasmuaasivu Gopmamu CPC ¢ yuebHOM 1 Hay4dHOM uTepaTypoil. B mporecce Takoit
paboThI CTYIEHTHI PUOOPETAIOT HABBIKU «TIIyOOKOTO YTEHUS - aHAIU3a U MHTEPIIPETALIMH TEKCTOB 10 METOAOJIOTUH U METOIUKE
JUCLUIUIUHBL.

Y4eOHBII MaTepHall 110 JUCHUIUIAHE «ITHOCTPaHHBIA A3BIK»» Pa3JielieH Ha JIOTHYECKH 3aBEePIICHHBIC YacTH (pa3Ielts), oce
U3y4eHHsI, KOTOPBIX IpeIyCMaTPUBACTCS aTTecTalys B (hopMe MUChbMEHHBIX TECTOB, KOHTPOJIBHBIX paloT.

PaboTh! onleHHBarOTCS B 6ayuiax, CyMMa KOTOPBIX JaeT PEHTHHT KaKA0ro odydaromierocs.. B 6amiax oleHUBAKOTCS HE TONBKO
3HaHMS ¥ HABBIKH 00YJAIONINXCS, HO U UX TBOPYECKUE BO3MOKHOCTH: aKTHBHOCTD, HEOPANHAPHOCTH PEIICHHUH ITOCTaBICHHBIX
npobaem. Kaxxapiit pazaen yueOHOM AUCIUILTHHEI BKIIOYAET 00s13aTeNbHbIE BUABI paboT — nekuuu, [13, pasnuunsie Buas CPC
(BBIMIOJTHEHUE TOMAIIIHUX 33JJaHUH 10 PEIIEHHIO 3a1a4, [IOATOTOBKA K JIEKIUSAM U MIPAKTUUYECKUM 3aHATHSIM).

dopma TeKyIIero KOHTPOJIS 3HaHUH — paboTa CTy[eHTa Ha IPaKTUIECKOM 3aHATHH, orpoc. DopMa POMEKYTOUHBIX aTTECTAIH —
KOHTPOJIbHAsS paboTa B ayIUTOPUH, TOMAIIHss paboTa. MitoroBas (hoopmMa KOHTPOJISI 3HAHHI MO pa3lienaM — KOHTPOJIbHas paboTa witl
orpoc.

Meroandeckue yka3aHus 10 BHIIOJIHEHHIO yaeOHOH paboThI pa3MeIleHBI B 3JICKTPOHHON 00pa30BaTeNIbHOI Cpejie akaIeMun

Meroandeckue yka3aHUs H MaTepHAIbI [0 BUaM yIe€OHBIX 3aHATHH 10 JUcIUIIHHE «IHOCTPaHHBIHN S3BIK»

Bun yueOnsix 3ansTuii, pabor OpraHuszauus AeSTeIbHOCTH 00y4arouierocs

IMpakTdeckue 3aHATHS BxozaHoli KOHTpoIb

BrInonHeHne TeCTOBBIX 3aJaHUM

Pemienne cuTyannoHHBIX 3a1a4

YreHue U nepeBo]l MHOSBBIYHBIX TEKCTOB MPO(YECCHOHANBHOM HAIPaBIEHHOCTH C LIEJIBIO NOJIIHOTO M3BJIeUYEHUs nH(OpManuH,
00001IIeHNe IPOYNTAaHHOTO B BUIE pedepata, pe3romMe, aHHOTAI[H Ha PYCCKOM U H3y9aeMOM HHOCTPAHHOM SI3BIKE.
[MucemenHas ukcanus nHGOPMALUH B BHJE 3aMICeH, KOHCIIEKTHPOBAHMUS, IETOBOTO MICHMA, a TAaKKe B BUMIE JIOKIIA/0B,
pedepaToB, TE3UCOB U T.II.

Benenne Tematiueckoro ciopaps

CamocrostensHas padora 3HAKOMCTBO C OCHOBHOH U JIONOJIHUTEIBHOM JIUTEPaTYpOl, BKIIIOYAs CIIPAaBOYHBIE U3/IAHUS,




3apy0Oe)KHbIe UCTOUHUKH, KOHCTIEKT OCHOBHBIX MOJIOKEHHUH, TEPMUHOB, CBEIEHUN, TPEOYIOIINXCS AJIS1 3ATIOMUHAHUS U SBIISFOLIXCS
OCHOBOIOJIATalOIIUMU B 3T0i TeMe. CocTaBieHre aHHOTALMK K TPOYUTAHHBIM JIUTEPATYPHBIM UCTOYHUKAM H JIp.

BrImosIHEHNE TECTOBBIX 3aJaHUNA

Pemenue cutyalluoHHBIX 3a7a4

UreHre U nepeBol MHOSA3BIUHBIX TEKCTOB NMPO(EeCCHOHATbHON HAIIPABICHHOCTH C IeIbI0 MOJHOTO U3BJICUSHU HHPOPMAIUH,
000011IeHUE TPOYUTAHHOTO B BUIE pedepara, pe3roMe, aHHOTAI[MH Ha PYCCKOM M H3y4aeMOM WHOCTPAHHOM si3bike. [InchMeHHas
(ukcaryst ”HPOPMAITUH B BUE 3alTUCEH, KOHCTICKTUPOBAHWS, I€JIOBOTO MIUChMa, a TAKXKE B BHJIE TOKIIAIOB, pedepaToB, TE3UCOB U
T.IL.

9. METOIUYECKHUE YKA3ZAHUSA OBYYAIOIIINMCHI 110 BBIIIOJTHEHUIO CAMOCTOSATEJIBHOU PABOTbI

CamocrosTenbHas padoTa 00ydJaromuxcs Mo HarpaslieHHo moaroToBku 42.03.01 Pexitama u cBs3U ¢ 0OIIECTBEHHOCTHIO UMEET
GoutpIIoe 3HaYCHUE B (POPMHUPOBAHHUH NMTPOQECCHOHANBHBIX KOMIETCHIINH Oyaymiero 6akanaspa. CamocTosTeIbHas paboTa — OgHA
13 BakKHEHIuX (GopM oBnazeHus 3HaHusAMU. Ho camocTosiTenbHas paboTta TpeOyeT U3BECTHBIX HAaBBIKOB, yMeHUs. Hanbombiryio
HOJIB3Y OHA HPHHOCHT TOT/A, KOT[a 00YJaIOIIMHCS 3aHUMAETCs CHCTeMaTHUECKH, TIPOSIBISIET TPyAoItooue 1 yroperBo. Ha ocHoBe
CaMOCTOSTEIBHO IPHOOPETEHHBIX 3HAHUH (POPMHUPYIOTCS TBEpIble yOeXKIeHHU 00yJalomerocss ¥ yMeHHEe OTCTanBaTh UX. A 3T0 —
camoe IJIaBHOE B OBJIA/ICHHUH JIIO00H HayKOH.

CamocrositenbHast paboTa BKIIIOYaeT MHOI'ME BU/IbI aKTHBHOI YMCTBEHHOH JIEATENbHOCTH 00yYaroLIerocs: CirylaHue JICKINH 1
OCMBICIICHHOE MX KOHCIIEKTHPOBaHHE, TTyOOKOe OCBOCHHE HCTOYHUKOB U JIUTEPATYpPhI, KOHCYIBTAUH y TIPETIOaBaTeNs, YTCHUE 1
MEepPEeBOJ MHOSI3BIYHBIX TEKCTOB MPO(eCCHOHAIBHOI HANPAaBIEHHOCTH C IIENBI0 TIOJIHOTO U3BJIeYeHNs HH(opMaln, 0600menne
IPOYUTAHHOTO B BUAE pedepara, pe3roMe, aHHOTAI[MY Ha PYCCKOM U M3y4aeMOM MHOCTPAHHOM SI3bIKe, MUCbMEHHas (pukcanus
UH(MOpMALUK B BUJIE 3aNMCel, KOHCIIEKTHPOBAHHS, JIEJIOBOTO IMCbMa, a TAKKe BBHUJE AOKIAI0B, pedepaTos, TE3UCOB U T.II.,
MOATOTOBKA K MPAKTHIECKUM 3aHATHAM, 3K3aMeHaM, CAMOKOHTPOJIb TPHOOPETaeMbIX 3HaHUH 1 T.1. DopMa TeKyIero KOHTpoIsL
3HaHUI — paboTa 00yJaroIerocst Ha MPaKTUIECKOM 3aHATHU. DopMa IPOMEKYTOUHBIX aTTECTALlUH — MIChMEHHAs (JJOMAIITHSs)
pabota o npobyieMaM M3y4aeMol TUCHMILTHHBL. MToroBast hopma KOHTPOJIS 3HAHUH 110 AUCIUIUINHE — SK3aMEH.
CamocrositensHas paboTa 1Mo AUCHUILTHHE «THOCTpaHHBIH S3BIK» IPECTaBIET COOO0H CIToco0 opraHu3aniuy KOHTPOJIS 3HAHUH,
MPEAIOIATaloNil BEITOTHEHNE 3a/IaHNH B IPUCYTCTBIH IIPETIOIaBaTeNs ¢ MUHIMAIBHBIMA OTPAHUYCHHUSAMH Ha BPEMsI BBIITOTHEHHS
U UCTIOJIb30BAaHHE BCIIOMOTATENIbHBIX MaTEPHUAIOB.

CamocrosiTenbHass paboTa MOXKET OCYILIECTBIISATHCS MHIAMBHUIYAIBHO WIH IPYIIIaMH 00y4arONIUXCs B 3aBUCUMOCTH OT LIEIH,
o0beMa, KOHKPETHOH TeMaTHKH, YPOBHS CIIOKHOCTH, YPOBHS YMEHHH OOydarommxcs.

Bunamu 3amaHuit 1718 BHEayAUTOPHON CaMOCTOSTENBHON PaOOTHI MOTYT OBITH: YTEHHE U MEPEBOJ MHOSI3BIYHBIX TEKCTOB
npodeccroHanbHOI HanpaBaeHHOCTH (yueOHHKa, IEPBOMCTOUYHHKA, JOMOIHUTENBHON TMTEpaTyphl) C LENbIO TOJHOTO U3BJICUEHUs
nHpopManuy, 0600IIeHIe IPOYNTAHHOTO B BHJE pedepara, pe3roMe, aHHOTallu| Ha PYCCKOM M H3y9aeMOM HHOCTPaHHOM SI3BIKE,
MIChMEHHas (UKcaIys NHOOPMAINH B BUE 3aIHCeH, KOHCIICKTHPOBAHS, IEJIOBOTO MICHMa, a TAKXKE B BHJC JOKJIAIOB,
pedepaToB, TE3UCOB U T.II., Tpaduueckoe n300pakeHHe CTPYKTYPHI TEKCTa; KOHCIEKTHPOBAaHME TEKCTa; BBIMTHCKU U3 TEKCTa;
paboTa co cI0BapsSIMH U CIPAaBOYHHKAMHU; O3HAKOMJICHHE C HODMATHBHBIMU JIOKYMEHTaMH; ydeOHO-HcCIle/loBaTeNbecKast padorTa;
HCTIONI30BaHKE ayIHO- M BUJICO3AINCEeH, KOMITBIOTEPHOH TeXHUKH M VIHTepHeTa; M1 3aKpeIUICHHsT M CHCTEMAaTH3aIlMH 3HAHWUI:
paboTa ¢ KOHCIEKTOM JIeKIuu (00paboTka TeKCTa); MOBTOpHAS paboTa Haj ydeOHBIM MaTepHanoM (yueOHHKa, IEpPBOUCTOYHHKA,
JIOTIOJTHUTENBHOM IUTEpaTyphl, ayAuo- U BUAEO3amuceil); cocTaBIeHHUE MIaHa U Te3UCOB OTBETa; COCTAaBIEHHUE TaOIMIL JUIs
CHCTeMaTH3allMd y4eOHOTO MaTepHaa; OTBETHl Ha KOHTPOJIBHBIC BOIPOCH]; aHAJIHTHYECKas 0o0paboTka TeKcTa
(aHHOTHpOBaHUE, pEIIEH3UPOBaHNE, pehepupOBaHIe, KOHTEHT—aHAIH3 U . ).

CamocrosrenpHas pabora ooyuaromuxcs (CPC) oxBaThIBaeT BCe aclEKThl OCBOSHUSI HHOCTPAHHOTO SI3bIKA U B 3HAYUTEILHONU Mepe
onpezenseT pe3yabTaThl M Ka4eCTBO OCBOCHHSI AUCIMILIUHBI «IHOCTpaHHBII A3bIKk»». B CBA3M ¢ 3THM NIaHUPOBaHME,
OpTraHM3aIys, BEITOTHEHNE  KOHTpois CPC 1o HHOCTpaHHOMY SA3BIKY IPHOOPETAIOT 0c000€e 3HAYCHUE U HY)KIAIOTCS B
METOJHYECKOM PYKOBOACTBE H METOAH4YECKOM obecnieueHun. HacTosmme MeToandeckie peKOMEHJAUH OCBEIA0T BHABI U (hOPMBI
CPC 1o BceM acrekTam s3bIka, CHCTeMaTu3upyoT popmbl KoHTpossi CPC 1 coeprkat METOANYECKUE yKa3aHUS 110 OTIEIbHBIM
aCITIeKTaM OCBOCHHMS HHOCTPAHHOTO s13bIka. CofiepykaHue METOIMYECKUX PEKOMEH AN HOCUT YHUBEPCAJIBHBIN XapakTep, I03TOMY
JTAaHHBIC MaTePUAIIBl MOTYT OBITh HCIIOJIB30BAHBI 00YJAOIIMMHICS BCEX HAIIPABIICHUI OYHOM M 3209HOH (GopM 00ydeHHs pH
BBINOJIHEHNH KOHKpeTHBIX BII0B CPC. OCHOBHAs LIeIb METOANYECKUX PEKOMEHAINI COCTOUT B 00€CTIeYeHUH 00yUaromuXcs
HEOOXOANMBIMH CBEJCHUAMH, MCTOANKAMU U aITOPUTMAMH JUISl YCIIEITHOTO BBIOJIHEHHUS CAMOCTOSATENBHOM paboThl, B
(hopMHpPOBAHNM YCTOWYMBBIX HABBIKOB M YMEHHH 110 pa3HEIM acleKTaM 00ydeHHsI HHOCTPAHHOMY S3bIKY, TI03BOJISIONINX
CaMOCTOSITENIBHO pemaTh yueOHbIe 3a1a4H, BEINOIHATh Pa3HOOOPa3HbIE 3aJaHUs, IPEOA0IeBaTh HanOoIee TPyAHbIE MOMEHTHI B
otaensHbIX Bugax CPC. Mcnonb3ys MeTogn4ecKie peKOMeHJaluy, 00yJyarouecs: JOJKHbI OBNAeTh CIEeAYIOIIUMH HaBbIKAMU U
YMECHHUSIMH:

- IPaBIJIHOTO MPOU3HOMICHNS M YTCHUS HA HHOCTPAHHOM SI3bIKE;

- IPOIYKTUBHOTO aKTHBHOT'O OCBOCHHUS JIEKCUKU MHOCTPAHHOT'O SA3bIKa;

- OBIIAJICHUS TPAMMAaTHUYECKUM CTPOEM HHOCTPAHHOTO S3bIKa;

- paboTHI ¢ yueOHO-BCIIOMOTaTEIBHON JINTEPATYPOii (CTIOBapsAMH M CIIPABOYHHKAMH 110 HHOCTPAHHOMY SI3BIKY);

- IOJTOTOBJIEHHOTO YCTHOI'O MOHOJIOTUYECKOT0 BHICKA3bIBAHIS HA HHOCTPAHHOM SI3BIKE B IIPE/ieNiaX U3y4aeMbIX TEM;

- MICbMEHHOHN peud Ha HHOCTPAaHHOM SI3BIKE.

IleneHanpaBieHHast CAaMOCTOSATENbHAS Pab0Ta 00YJIAIOIINXCS IT0 HHOCTPAHHOMY SI3BIKY B COOTBETCTBHH C JTaHHBIMHU
METOHYECKUMH PEKOMEHIANSIMHAIIPU3BAaHbI 00ECIICUNTh YPOBCHD S3BIKOBOM MOATOTOBKH 00YJAIOIINXCSI, COOTBETCTBYIOIIIH
tpeboBanusiM GI'OC BO no nucuuminne « MHOCTpaHHBIH s3bIK». B mporecce 00y4eHus: HHOCTPaHHOMY SI3BIKY UCIIOJIB3YIOTCS
paznnuHble BUAbI 1 Gopmel CPC, ciryxamiye 1u1st HOATOTOBKH 00Y4aIOIUXCS K MOCIIEIYIOMIEMY CaMOCTOSITEIbHOMY
HCTIONIF30BAaHHUIO HHOCTPAHHOTO SI3bIKa, a TAK)KEe KaK CPE/ICTBA II0O3HABATENBEHONH 1 KOMMYHHUKAaTHBHOM IEATEIHHOCTH.

Lenu u 3a1a4n cCaMOCTOSITENBHOM (BHEAYIUTOPHON ) pabOThl 00YJaIOIIMXCSL:




- CaMOCTOATEIBHOCTH OBJIACHUS HOBBIM YUCOHBIM MaTepHaloM;

- (hopMHpOBaHHE YMCHUH 1 HABBIKOB CAMOCTOSTEIILHOIO YMCTBEHHOTO TPY/Ia;

- OBIIAJICHNE PA3TUYHBIMA (OpPMaMHU B3aHMOKOHTPOJISI I CAMOKOHTPOJIS;

- Pa3BHTHE CaMOCTOSITCIIFHOCTH MBIIIICHS;

- popMupoBaHue OOIIUX TPYAOBBIX U MPOPECCHOHAIBHBIX YMEHHIA;

- (hopmHpoBaHHe YOEXKICHHOCTH, BOJIEBBIX KAYECTB, CIIOCOOHOCTH K CAMOOPTaHU3aI11, TBOPUECTBY.

CamocTosiTennbHass pad0Ta MOXKET OCYIIECTBIATHCS MHIWBUAYAIHEHO WM TPYIIAMU 00yJalOIIUXCs B 3aBHCHMOCTH OT IIETIH,
00beMa, KOHKPETHOH TeMaTHKH, YPOBHS CJIOKHOCTH, YPOBHS YMEHHH O0Oydarommxcs.

HepequL MMPAKTUYCCKUX 3aZ[aHI/II71 JJIsL CaMOCTOSITCIILHOM pa6OTBI

1. Urenue U mepeBo]] MHOSA3BIYHBIX TEKCTOB MPO(ECCHOHATBHON HAIIPAaBIEHHOCTH C LIENBIO MOTHOTO U3BIeYeHH HH()OPMAIHIH,
000011IeHrE TPOUYUTAHHOTO B BU/IE pedepara, pe3toMe, aHHOTAllMK HA PYCCKOM M M3y4aeMOM MHOCTPAaHHOM SI3BIKE.

2. IlncpmeHHas pukcanys HHPOPMAIIMU B BUJIE 3aITHCeH, KOHCIIEKTUPOBAHMS, IEJIOBOTO IHChMa, a TAKKe B BAE TOKIIAJIOB,
pedepaToB, TE3UCOB U T.II.

3. Jlekcu4eckue TeMbl IPOQeCCHOHANBHOM HAIPaBIEHHOCTH.

4. I'pammaruka (rpaMMaTHYECKUI CTPOM HHOCTPAHHOTO SI3bIKA)

5. BrInonHeHue JIEKCUKO-rpaMMaTHYECKOrO TeCTa

6. Benenne TeMaTH4ecKOro cIoBapsl.




